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Operation Spay Bay Celebrates
Creatures and Communlty with Festlval'

By MAGGIE LiTTLE

Paws for effect: Operation
Spay Bay’s employees and
volunteers are pitching in to
make this community a better
one for our furry friends. “We
are a voice for the voiceless,”
explains Cheryl Murphy, an
Operation Spay Bay staff
member. Until we learn to
interpret all those woofs and
meows, people like Cheryl are
stepping in to advocate for an-
imals across Bay County, but
also as far afield as Fort Wal-
ton Beach, Louisiana, Mon-
tana, and beyond. Cheryl
says, “If we see a need for an
animal, no matter where it is,
we move to help right away.”

This spirit of action and
compassion for animals in
need is what motivated Ter-
ry Cotter, now one of the
directors on Operation Spay
Bay’s board, to launch the
organization in March of
2014. While working in the
animal-protection field, Terry
recognized that the overpopu-
lation of dogs and cats was re-
sulting in an uptick in home-

less animals. This in turn was
leading to an increase in the
number sent to kill clinics. She
knew something needed to be
done right away, so she quick-
ly put together a team. Enter
Operation Spay Bay. Today,
Operation Spay Bay exists to
provide high-quality, loving,
affordable care for cat and
dog owners, as well as stray
cats and dogs in the Panama
City area and beyond.

To meet their mission,
Operation Spay Bay offers
a variety of programs, like
Community Cats. Through
Community Cats, every Mon-
day and Tuesday locals can
bring in stray cats for neuter-
ing and rabies vaccinations, as
well as a left ear tip. The ear
tip 1s a universal sign that a cat
has been neutered and vacci-
nated. While one might be
tempted to think this is harm-

ful to the cat, it is not. The ear
tip provides assurance that
the cat has been cared for and
reduces the number of stray
cats in the area.

In addition to Communi-
ty Cats, Operation Spay Bay
also provides vaccinations at
affordable costs in their clinic
as well as mobile vaccination

OPERATION

continued on page 3

A Day in the Life:
Meet BCSO
Sgt. Mike
Morris

By Rurn CoRrLEY

Visibility wasn’t the best. Strong
gusty winds and torrential rain
driven by a tropical storm passing
through Panama City Beach this
June made answering to the scene of
a traffic accident challenging. Once
on scene on Philips Inlet Bridge, Bay
County Sheriff’s Office Sergeant
Mike Morris never hesitated and
left his patrol car, lights flashing, to
speak with witnesses.

A man told Sgt. Morris that an-
other man, on fire, had jumped from
the bridge into Lake Powell. Anoth-
er witness relayed watching a vehi-
cle, with people inside, driving off
the bridge into the lake. Sgt. Morris
observed dark smoke just west of his
location on the bridge, in the area of
Walton County. Unsure exactly what
had happened, Sgt. Morris grabbed
his fins and rescue tube from his ve-
hicle and entered the water to try
and find whomever was in trouble.

Sgt. Morris swam under the
bridge from the west end to Camp
St. Helen, back to the middle of the

SGT. MORRIS

continued on page 9
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LEGEND

Serving more fresh seafood than any other
_, restaurant in Florida... Capt. Anderson’s has
W innovated many of the Gulf Coast's classic
dishes and has won the loyalty of millions
of customers and friends for over 54 years!

Copt. Andensous

aterfront Market
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B50-234-2225 + CaplAndersons.com
5551 N. Lagoon Drive, Panama City Beach, FL 32408

2020 Wine Spectator Best of Award of Excellence
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clinics in different locations one
Saturday each month. Addition-
ally, since March 2014, the clin-
ic has performed over 60,000
spays and neuters for dogs and
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cats. On a given day, this
averages to between 75-
100 surgeries. As a re-
sult, a significant dent has
been made in the number
of animals placed in kill
clinics. Yet there 1s still a
need. Local shelters are
full of cats and dogs who
need homes. To meet this
additional need, Opera-
tion Spay Bay actively co-
operates with local shel-
ters and animal rescue
organizations working to
reduce the number of an-
imals who are needlessly
killed. These services pro-
vide affordable and con-
venient options for those who
could not afford to own a pet
otherwise.

This same spirit of compas-
sion that keeps Operation Spay
Bay going locally also pushes
them to move their resources to
other areas wherever there is a
need. “If we see a that a hur-
ricane has damaged an area,
for example, we are quick to
rally together to offer help, do-
nations, and services,” Cheryl
explains. In the 2020 hurricane
season, when hurricanes struck
Louisiana, locals donated an
abundance of items for animals

affected by the storms. Opera-
tion Spay Bay personally deliv-
ered these items and provided
assistance where needed. “We
don’t just sit back and watch.
We go out and help. We simply
could not do it without our com-
munity,” Cheryl reflects. “I've
lived other places, and I have
never seen such love and sup-
port as I have witnessed in this
community.”

Indeed, Operation Spay Bay
is deeply grateful for their local
community who rallied to help
during their own time of need.
Operation Spay Bay’s clinic was

Largest Selection of

destroyed by Hurricane Mi-
chael, which ravaged the area
in October of 2018, damaging
and destroying nearly every-
thing in its path. With the help
of the local community, and in
collaboration with Bricks R Us
and Emerald Coast Landscap-
ing, Operation Spay Bay was
able to create a beautiful space
in their new location at 3520
E. 15th Street in Panama City.
Anyone can purchase a brick
with their name or business on
it to help support funding for the
clinic.

In order to show appreciation

“STREET LEGAL" Electric Vehicles

Club Car ® Polaris GEM ® StarEV ®* Tomberlin

Garia ® Moke ®* Yamaha

Full Service

Custom Wheels & Tires

Huge Selection of Accessories
Pickup & Delivery Service
Rentals

ELECTRIC

CAR
COMPAN

Santa Rosa Beach

850.622.2000 850.233.0020

ElectricCartCompany.com

Panama City Beach

5426 US Hwy 98 W. Santa Rosa Beach, FL * 3 miles east of Sandestin

# Community

for the local community, Opera-
tion Spay Bay is holding a Fun
Day Festival Saturday, July 21,
from 9 am. to 1 pm. Get in
the spirit with nostalgic games
such as pie and hot dog eating
contests, a dunking booth, and
a three-legged race, along with
activities such as face painting
and water slides. Hurricane
preparedness education and a
tour of the facility will also be
provided.

Maybe you are the dog type
and wholeheartedly agree a dog
1s a man’s best friend. Maybe
you are the cat type and would
not be ashamed to be called the
crazy cat person. Maybe you are
neither. Maybe you are both.
One thing we all can agree on
is that animals need to be cared
for. Thankfully, organizations
such as Operation Spay Bay
are here with the assist. Join
their community today! You can
help by donating items of need,
purchasing a brick, and raising
awareness.

Please visit Operation Spay
Bay’s website at www.spaybay.
com and Facebook at pagewww.
facebook.com/operationspay-
bay for updates and information.
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Megan Manchester is the
owner of Balloon Art Events
30A (BAE 30A), a balloon décor
company, based out of Panama
City and its surrounding ar-
eas: Panama City Beach, 30A
and Destin. Although not from
the Panama City area herself,
Megan’s husband, Justin Man-
chester, is a native and is jump-
ing in to help her as she grows
this amazing company. Making
connections, designing beautiful
and entertaining balloon décor,
and ensuring that the clients’
needs are met are some of the
keys to growing her business and
that is exactly what she is doing!

Megan grew up in Phoenix,
Arizona and always enjoyed
planning events. She got into
the event industry planning
meetings and corporate events
in 2013 and hasn’t stopped
since! Understanding clients’
needs and helping them develop
their visions is her specialty and
she has now brought that skill
set into creating custom, one-
of-a-kind balloon décor. From

PCB Chamber Member Spotlight
Introducing: Balloon Art Events 30A

gender reveals, baby showers,
birthday parties, and gradua-
tions, to corporate events, grand
openings, holidays...and  so
much more, BAE 30A can help
add that ‘it’ factor to really help
your event shine!

Megan is very active in the
community and loves bringing
brand awareness to homegrown
businesses in the Panhandle.
She 1s a member of the Panama
City Beach Chamber and is be-
coming a preferred vendor with
local property management
companies and wedding/event
planners. She is always looking

to partner with local business-
es to offer cost-friendly balloon
décor while building great rela-
tionships with her clientele.

Megan fell in love with cre-
ating balloon art after her first
event, which was with the Make
A Wish Foundation. She was ap-
proached by a vacation property
management company to help
make a child’s dream come true.
The joy her balloons brought to
the child and her family made
Megan want to keep giving back
to the community.

BAE 30A was created during
the pandemic with lots of time
to create unique, 100% custom-
izable, and one-of-a-kind bal-
loon designs. Don’t miss out on
having BAE 30A at one of your
upcoming events!

To book Balloon Art Events
30A, visit their website at www.
balloonartevents3a0a.com  or
find them on Instagram @bal-
loonartevents_30A. BAE 30A
can be reached by email or
phone:  balloonartevents30a@
gmail.com or (850) 890-1990.

FREE LIFETIME WARRANTY’

At Panama City Toyota, we love things that last. And now, we're proud to offer something you can
count on year, after year, after year — a FREE Lifetime Warranty* covering drivetrain and powertrain
on any new Toyota. Afterall, peace of mind should last throughout your entire journey. ?
‘1 1

panamacitytoyota.com  850-769-3377 TOYOTA

Where Relationships Are Born

*New Toyota’s only, original owners, non-transferable, proof of manufacture maintenance required, excludes commercial and fleet vehicles.
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A Message From Your PCB Chamber President/CEO

KristToPHER MCLANE, PRESI-
DENT/CEO or Panama Crty
BracH CHAMBER OF COMMERCE

Summer in Panama City
Beach has always been consid-
ered peak season when families
flood into our beautiful destina-
tion in record numbers. But this
year the season has been a little
different due to COVID-19.
Our area has already seen a
massive influx of visitors ear-
ly in the year, and things have
not slowed down going into the
summer.

For example, Northwest
TFlorida Beaches International
Airport officials stated March
was the third-busiest month in
the airport’s history, boasting
more than 100% increase in
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passengers compared to March
2020. March’s total passen-
ger count was an impressive
129,066. ECP is gaining na-
tional attention as well. Simple
Flying, which is a popular avi-
ation news site, stated passenger
volume for the summer is more
than 58% greater than the sum-
mer of 2019. This is the fourth
largest percentage of growth
compared to other airports
across the nation.

However, such large crowds
are causing issues and concerns
for a lot of our businesses due to
staffing shortages. Some busi-
nesses are limiting hours of op-
eration, closing on certain days,
or working employees for long
periods of time with no time
off because they are left with no
other options. A positive step
forward for the business com-
munity in Bay County is that
the state of Florida recently
ended the $300 federal unem-
ployment benefits on June 26.
Employers are hopeful the loss
of extra benefits will result in
more people applying for avail-
able jobs. But there will still be
shortages and hiring apprehen-
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sion. CareerSource Gulf Coast
1s a great resource for employers
in the meantime; there are also
ongoing discussions among lo-
cal leaders to recruit people to
this area.

The other side of the coin
to staff shortages is housing
inventory and affordable op-
tions. According to the Cen-
tral Panhandle Association of
Realtors, active listings in Bay
County were around 630 in
May compared to 1,255 in
January. As this inventory con-
tinues to dwindle, CPAR states
there are only 1.4 months of
inventory available compared
to 2.7 months at the end of
2020. Luckily, many apartment
complexes around Bay County
are coming online over the next
few months. Also, according to
recently released PR from St.
Joe, they announced additional
homesite sales, new home build-
ers, and future planned phases
at its workforce housing com-
munities in Bay County. St. Joe
broke ground on the single-fam-
ily home communities of Col-
lege Station, Titus Park, and
Park Place in 2019 in response

3120 W 23rd ST.
Panama City, FL 32405

27461 Gallons of gasoline consumed

to the housing shortage created
by Hurricane Michael. Each of
the communities began welcom-
ing residents in 2020. Interest
from potential home buyers and
home builders remains high as
the region sees an influx of new
residents. A recent study by The
New York Times that examined
where people are moving to in
the United States found that the
Panama City area ranked 8th
out of 926 metro areas for the
largest net in-migration percent-
age increase from 2019 to 2020.

Bay County is a beautiful
place to live, work, or come vis-
it so remember that when the
roads are full of traffic, it takes
longer at your restaurant for the
food, or you walk into a store
and have trouble finding an em-
ployee to check stock for you.
We are a growing community
and local officials and businesses
are doing the best they can. The
Panama City Beach Chamber is
here to help our members and
visitors this summer. Please do
not hesitate to reach out to us.

I hope everyone has a safe,
prosperous, and fun summer.

YOUR
TRUSTED SOURCE
FOR SOLAR
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Welcome
New Chamber

Members

Be Home Rentals

Best Shot Aerial

Fogo Solutions

Northwest Florida Wound Care &
Hyperbaric Center

Raffields Seafood, LLC

Rudy’s “Country Store” and Bar-
B-Q

Suncoast Roofer Supply

The Beauty Creators

Carroll Coastal Contracting

Double H Construction &
Development

Heather’s Interiors, LLC

Operation Spay Bay

Our Organized Spaces, LLC

Peterson Insurance & Financial
Services, LLC

Pit Stop BBQ, LLC

Anchor FL Realty — Greg
Robertson

Austin Music Co.

INFLOW Smart Technologies, Inc.

RRCA Roofing & Reconstruction

Sugar Kingdom

TinkerJet Cleaning, LLC

F
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Rise Above it With Panama City Beach’s SkyWheel

By JAMIE ZIMCHEK

TFrom the top - that’s two
hundred deliciously breezy feet
up - the view is expansive. In
addition to more run-of-the-mill
rooftops, the prize is a sweeping
panorama of a brilliantly blue
stretch of Gulf that reaches all
the way to the horizon during
the day, the beach just visible be-
tween building breaks and sprin-
kled with little dots of beach
umbrella color. After dark, a
line of surf is still visible, but the
surrounding area is now a sea
- only not of water, but lights,
from high-rises up and down
the coast to brightly lit Pier Park
points of interest. Best of all, no
wings, or birds, are needed for
this bird’s eye view: just a tick-
et to ride Panama City Beach’s
soaring SkyWheel, one of Pier
Park’s newest attractions.

Occupying the site of a for-
mer small-scale amusement
park, the SkyWheel visually at-
tracts far more attention than
anything else in this popular
outdoor shopping spot. Its gen-
tle curves offer welcome con-
trast to the more predictable
lines of stores and beachfront

condos, and on overcast days,
or after dark, the SkyWheel’s
ever-changing lights provide
bright pops of color giving Pier
Park a festive feel year-round.
Kayla Evans is the observation
wheel’s marketing assistant, and
she’s in charge of the daily light
show. “It’s all done through a

program kind of like Power-
Point,” she explained. “There
are options to go in and choose
the color and the transitions. It
1s so much fun.” Although Ev-
ans 1s quick to add that whenev-
er you finally get to step out and
see it, it can look entirely differ-
ent on the wheel than it does on

the screen, which has necessitat-
ed on occasion a quick return to
the drawing board when things
turn out unexpectedly.

Though the light show might
be at its most spectacular after
dark, this isn’t necessarily the
preferred time to visit. Many
riders prefer sunset, and lines
can sometimes get long as the
sun starts to slip, which is why
it might be worth calling ahead
at peak hours to see if a fast pass
(a $10 add-on feature per ticket
that gets you to the front of the
line) is worth it. There’s even a
photo op before boarding with
shots available by the time you
exit (package prices start at $20).
Each gondola is fully enclosed
with air conditioning (and heat,
in the unlikely event that it’s
needed). Parallel bench seat-
ing allows everyone a view of
the beach, and can fit about six
adults per gondola, sometimes
with room left for a small child
(only members of your party
will be seated in your gondola).
There’s a small pop-out win-
dow for fresh air, but the fixed
glass enclosure is what offers
the 365-degree views of land

and sea. SkyWheel also offers a
VIP experience that includes a
free drink and photo package, as
well as a longer ride and a fast
pass to the front of the line on
busy days.

Since opening, the SkyWheel
attraction has expanded to in-
clude two other attractions, a
minigolf course and a ropes
course. The ropes course in-
cludes the SkyTrail, which is
an aerial attraction made up
of hanging bridges and cargo
nets, the SkyRail, a zip line of
sorts, and SkyTykes, geared for
guests under 48” tall. Current-
ly, the ropes course is only open
Saturdays. The minigolf course
(which you can scope out first
from a SkyWheel gondola) is
a full 18 holes and open seven
days a week.

As the summer progresses,
watch for special themed days,
like Tie-dye Tuesdays in July.
Employees will all be sporting
their finest tie-dye apparel, and
guests wearing tie-dye will re-
ceive two dollars off their ticket
price. Dance party more your

Continued on next page
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By JuLie McConneLL, UF/
IFAS ExTENSION Bay CouNTy
If you call my office with
questions about your lawn the
first question I will ask is, “what
type of grass do you have?” In
Northwest Florida, there are
four common species of warm
season turfgrasses installed in
landscapes and utility areas.
Each type of grass has unique
management requirements in
order to thrive and resist pest,
disease, weed establishment,
and environmental challenges.
Bermudagrass, Centipe-
degrass, St. Augustinegrass, and
Zoysiagrass are the most popu-
lar lawns in our region. Within
each species there are numerous
cultivars available with slightly
different characteristics, but this
article will cover generalizations
for each species. All turfgrass
has pros and cons — there is no
“perfect” turfgrass, however, se-
lecting grass not suited to your
site will lead to excess mainte-
nance cost and frustration.
Bermudagrass is a fine
bladed dense growing turfgrass
that is commonly used on golf
courses. It has a reputation for
high maintenance, but quality

& Community

Let's Get Growing with Julie:
Turfgrass Types for Northwest Florida

thresholds for a home lawn are
lower than sports turf making
it a good option. Bermudagrass
spreads by both rhizomes (un-
derground runners) and stolons
(aboveground runners) which
allows it to fill in quickly and re-
cover from injury. It is tolerant
of salt spray which is important
in coastal landscapes or proper-
ties using reclaimed water. Ber-
mudagrass should be cut at 1.5”
high in the home landscape and
benefits from monthly low-rate
fertilizations during the growing
season.

Centipedegrass is known
as the “lazy man’s grass” be-
cause it has low maintenance
requirements. Most of the prob-
lems we see at our office with
Centipedegrass are when peo-
ple love it to death by excessive
fertilization and watering, This
grass is naturally a light green
color, so routine fertilization try-
ing to make it a lush green neg-
atively impacts this turf type.
Centipedegrass is not salt toler-
ant and 1s only suitable in acidic
soil (ideal pH 5.5) which makes
it a poor option along the coast.

St. Augustinegrass has
wide blades and is common-
ly grown in areas with large
trees present. Although St. Au-
gustinegrass i1s “shade tolerant”
it still needs six hours or more of
sunlight daily. Shady conditions
are conducive to fungal dis-
ease development and thinning
grass. Mowing St. Augustine-
grass shorter than 3-4 inch-
es causes damage to growing

SKYWHEEL

continued from previous page

speed? “Every Iriday in July
we’re going to be doing Friday
Night Lights, with new light
shows for the wheel and up-
beat techno music,” said Evans.
They’ll also be selling specialty
light-up drinks and passing out
glow sticks - they’re even work-
ing to make glow-in-the-dark
minigolf happen.

The feel-good experience
doesn’t stop on Friday though
- SkyWheel has created a side
program  called  SkyWheel
Cares. “We’re responsible for
lighting the wheel up for certain
awareness colors,” Evans said.
They also coordinate with their

staff and locals to do regular
beach clean-ups. If you’re in-
terested in learning more about
how to participate, find more in-
formation on SkyWheel’s Face-
book page, @skywheelpch (and
while you’re there, be sure to
watch Kayla’s “I Spy from the
Skywheel” video).

SkyWheel is also hiring for all
positions right now, from flight
crew to supervisors and main-
tenance. Applicants must be at
least 17, and some positions are
only open to those 18 and older.

The SkyWheel is open dai-
ly from 11 a.m. to 10 p.m. For
more information on visiting or
employment, visit their website
at skywheelpcb.com or call (850)
888-0020.

points and reduces the surface
area nceded to perform pho-
tosynthesis. Improper mowing
leads to weak or dead areas of
turf which contributes to weeds
moving in. Additionally, St. Au-
gustinegrass is sensitive to many
herbicides, so weed control can
be difficult.

Zoysiagrass is a dense
forming turfgrass with similar
growth to Bermudagrass (rhi-
zomes and stolons) and when
well maintained outcompetes
many common weeds. Like St.
Augustinegrass, some cultivars
are listed as “shade tolerant” but
still require 6 hours of sunlight
daily. Zoysiagrass is tolerant of
salt spray, a wide range of her-
bicides, and will go into drought
dormancy when conditions are
exceedingly dry. It is one of the
last grasses to “green up” in the
spring and forms thatch which
must be managed to maintain
healthy turfgrass.

To learn more about turf-
grass and caring for your lawn
visit  https://hort.ifas.ufl.edu/

PREMIUM POTTERY
AT

yourfloridalawn/ for links to
publications about specific turf-
grasses and common care issues.

]
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* Two miles east of Pier park.

e Copper and bronze
sculptures, statuary, garden
figures and water features.

* Large selection of
Fountains in many sizes,
finishes and styles.

An Equal Opportunity Institution.
UF/IFAS Extension, Unwersity of
Florda, Institute of Food and Agri-
cultural Sciences, Nick I Place, Dean
Jor UF/IFAS Extension. Single cop-
tes of UF/IFAS Extension publica-
tions (excluding 4-H and youth pub-
lications) are available free to Florida
residents from county UF/IFAS Ex-
tension offices.

e Over 85,000 square
feet of unique pottery
and garden decor.

* Many styles and colors,
from statement pieces
to succulent pots.

¢ Commercial Planters
¢ Fountains and Accents

PC BEACH
POTS & PLANTERS

12405 Panama City Beach Pkwy
Panama City Beach, FL 32407

850-960-POTS (7687)
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Celebrate Freedom in Grand Lagoon!

Our Grand Lagoon marinas,
boat owners, and restaurants,
and others who are members
of the Grand Lagoon Coalition
along with our Tourist Devel-
opment Council (TDC) were
proud to bring to you our an-
nual Freedom Rocks event this
past Fourth of July weekend. If
you missed it, you'll definitely
want to mark your calendars for
July 2022.

Boats were available to take
visitors into Grand Lagoon to
watch the fireworks fly, with
Grand Lagoon businesses and
bridge as a backdrop; they
also offered ample parking at
their businesses to get a view
landside. Restaurants around
the area provided all that great
seafood you have come to enjoy,
as well as a great vantage point
for the fireworks. Magic Broad-
casting stations played patriotic
favorites as a soundtrack to the
celebration of freedom. Several
boats also left from the marinas
on Sunday evening, July 4, to
see the fantastic display hosted

l MARINA

by the City of Panama City and
the TDC downtown. If you
haven’t seen the fireworks from
St. Andrews Bay, plan for it in
2022! The local stations will
provide the background music
for this display also.

Fishing? It’s been a great sea-
son! We can put you on some
great fishing spots, but you do
the ‘catching’! You are all get-
ting better all the time! Great
job!

Worth a reminder...when
you are planning your trip be
sure to stay ‘in the know’ about
your fishing options and regula-
tions. For accurate regulations
and season dates you first must
determine whether you are fish-
ing from a federally permitted
boat, a state (only) charter boat,
or a private recreational boat.

Our federally licensed and
permitted boats’ head boat and
charter boat season began June
1 and runs through August 2
at 12MN. Reserve ecarly for
these trips from our local ma-
rinas - Capt. Anderson’s Mari-

na, Lighthouse Marina, Pirate’s
Cove Marina, Treasure Island
Marina (all located on Grand

udmm %-_

Where the fish are always...

BITING!

And the kids are always

‘-;MILING.

G0 ExrLoREr
SHELL ISLAND

CAPT. ANDERSON’S MARINA

5550 M, Lagoon Dr.
Panama City Beach, Florida, 32408

850-234-3435
CaptAndersonsMarina.com
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[ bEEP SEA’
ISHING

Lagoon). Others are located at
St. Andrews Marina in town.
These boats purchase annual

fishing licenses for all who fish
with them, so no personal li-
cense is necessary.

The private anglers and state
charter boats have their season
determined by the Florida Fish
& Wildlife Conservation Com-
mission (FWC). According to
their website, wwwmyFWC.
com, the private anglers and
state [only] charter boats’ sea-
son will end July 28 this year.

The FWC says, “If you plan
to fish for red snapper in state
or federal waters from a private
recreational vessel, even if you
are exempt from fishing license
requirements, you must sign up
as a state reef fish angler (annu-
al renewal required) at GoOut-
doorsFlorida.com.”

Our passengers are not re-
quired to wear masks if they are
outside on open decks.

When planning your fish-
ing trip, remember Capt. An-
derson’s Marina... where the
fish are always biting and the
kids are always smiling. Visit
captandersonsmarina.com.

HOST YOUR NEXT EVENT

at the newest, waterfront

venue in Bay County

info@CaptainAndersonsEventCenter.com
CaptainAndersonsEventCenter.com

850-691-5653
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Street Modernization Enters New Phase

By Ep OrrLEY

Slowly but surely, Panama
City Beach is building a modern
street grid to service its residents
and visitors.

This year, the focus is on a
1.2-mile span including SR-79
(Arnold Road) from Panama
City Beach Parkway to Front
Beach Road, and a stretch of
Front Beach Road running east
to Lullwater Drive. The corridor
is a primary entryway to the city
for thousands of tourists visiting
the beach every year, whether
driving down from Interstate
10 or from Northwest Florida
Beaches International Airport.

Since 2003, the city’s Com-
munity Redevelopment Agency
(CRA) has been carrying out an
ambitious and complicated plan
to transform the street grid from
inadequate two-lane roads and
open ditches to a spacious net-
work of multi-lane streets with
sidewalks, storm drainage, mod-
ern lighting, landscaping and
underground utilities.

A unique aspect of CRA Seg-
ment 3 will be the construction

il
W rjurgry

Fowes

Puira

of a multi-lane roundabout at
Tront Beach Road that replaces
the old “Y” intersection. Work-
ers demolished the former pizza
restaurant and gas station at that
site at the start of work in June.
Every effort is being made to
minimize hardships for those us-
ing the busy corridor during the
planned 18 months of construc-
tion, said CRA Manager David
Campbell. Working under a $28
million contract from the city,
GAC Contractors Inc. has been
authorized to proceed with con-
struction on a 24/7 schedule.

“We’re building a temporary
(two-lane) roadway on the east
side of 79 and will shift traffic
onto it while working on the
west side,” he said. Once the
western half of the corridor is
completed, traffic will shift to
the new roadway and the con-
tractors will repeat the process
on the eastern side.

Other features of the new
corridor will include landscaped
medians, transit/bicycle lanes,
sidewalks, signalization, storm-
water retention, signage and
pavement markings, according

to PCB spokeswoman Debbie
Ward.

Campbell said that City
Council has directed that top
priority be given to complet-
ing the transformation of
Front Beach Road. The next
three construction segments
will transform about 4.5 miles
of the beachfront street be-
tween Lullwater Drive and the
intersection with Hutchinson
Boulevard. The city hopes to
complete those three segments
by 2025. Subsequent phases
include Front Beach Road be-
tween Hutchinson Boulevard
and Richard Jackson Boulevard;
Front Beach Road west of SR-
79 to the city line; and modern-
izing a half-dozen north-south
connector streets including Alf
Coleman Road, Hills Road,
Nautilus Street, Clara Avenue
and Cobb Street.

“There was a push” by City
Council to accelerate construc-
tion along Front Beach Road,
Campbell said.

With the completion of
“Segment 3” in early 2023, the

city will have reached the one-
third mark on modernizing its
street system. Campbell said the
work is expected to be complet-
ed by 2049. Segments already
constructed include Churchwell
Drive, Richard Jackson Boule-
vard, the loop comprising North
and South Thomas Drive, and
Front Beach Road from Hutchi-
son Boulevard to Richard Jack-
son Boulevard.

Under the CRA program,
the city 1s authorized to use
tax revenues from within the
program boundaries to pay
for long-term bonds used to fi-
nance the land acquisition and
construction. City Council de-
cided in 2019 to accelerate the
remaining construction projects
and approved a $40 million
bond issue to supplement the
tax increment financing that
covers the construction costs.
Tax revenues dedicated to the
CRA normally come in at $10-
12 million annually.

SGT. MORRIS

continued from page 1

bridge. Once there he spotted
a head bobbing in the middle
of Lake Powell and began to
swim towards the person. At the
same time a Bay County fire-
fighter also on scene threw his
rescue surfboard over the side
and jumped in. The firefighter
reached the injured man and
loaded him up on the rescue
board. With Sgt. Morris push-
ing the board, and the firefight-
er pulling the board in the high
winds and currents, the men
were able to get the injured man
to shore.

The man was covered in
third-degree burns. He was
quickly loaded up in an ambu-
lance and taken for medical care.
As they pieced together details,
they realized the injured man
was wanted for several arson in-
cidents in Walton County. Sgt.
Morris rested a few moments in
his vehicle as the rain pounded
on the windshield. It was time
to get back out on the road. Just
another day for a BCSO deputy
in the unincorporated parts of
Panama City Beach.

Sgt. Mike Morris has worked
at the Bay County Sheriff’s Of-

fice for nearly twelve years, an-
swering calls for service from
Hathaway Bridge to Camp St.
Helen, and the sandy beaches in
between.

“You have to be able to re-
spond to different calls, all in
the same day,” Sgt. Morris said.
“From a neighborhood watch to
a drowning to a battery call. You
never know what will happen. I
like the challenge.”

One of his most important
jobs is making sure the right
beach flag has been posted on
the unincorporated beaches of
Bay County. Warning anyone
on the sand when currents and
surf are dangerous is vital to the

safety of wvisitors and
locals alike. The worst
conditions, the Double
Red Flags, mean Gulf
waters are closed, by
county ordinance, to
all swimmers. During
Double Red Flags it is
not only dangerous for
the average beach-goer
to enter Gulf waters,
but trained rescue per-
sonnel as well.

Working a zone on
Panama City Beach re-
quires additional train-
ing. Sgt. Morris has
been to the USLA Open Water
class and the Red Cross Life-
guard classes. His job also re-
quires he swim on his own time
as much as possible, a discipline
that could just save his life one
day.

Like any other deputy at the
Bay County Sheriff’s Office, Sgt.
Morris sees himself as but one
small piece in the grand scheme
of things at the Bay County
Sheriff’s Office. “I'm thankful
for my job,” Sgt. Morris added.
“And for all the other men and
women who work at the Bay
County’s Sheriff’s Office under
the leadership of Sheriff Tom-
my Ford.”

Hungry?
We’ve got you
covered.

Sl SR &% Sl

TURKEY - HAM - SMOKED TURKEY - ROAST BEEF -
PASTRAMI - CORNED BEEF - PEPPERDNI
FREE Toppings On Reguaest
Lettucs, Tomato, Onion, Black Olives, Talt, mr¢mp-nﬂl
Mayo, Vinegaretie, Honey

. .hﬂn-r-

Comes with pickle & chips.

Oten 24|7. .. most of the seasoun.
(850) 233-54849

12832 Front Beach Rd, PCB
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Know Your Neighbor: Katy Pinson of Save the Closet
“If we wouldn't wear it, we don’t share it.”

By MARTA ROSE-THORPE

Katy Pinson launched Save
the Closet, a free mobile clos-
et (non-profit organization) for
communities affected by natu-
ral disasters and individuals in
life transition, following Hur-
ricane Michael. Katy moved
to Bay County, Florida from
Charlotte, North Carolina, in
the spring of 2015. As owner/
broker of Beach Babes Realty,
life was good at the beach and
things were going well in her
new home. Though she had ex-
perienced storms in North Car-
olina before, nothing could have
prepared her for the wrath of
Hurricane Michael in October
of 2018.

After the storm, she started
collecting donations of mon-
ey and supplies for people who
had lost their homes. “We were
drowning in huge amounts
of clothes,” she says, “though
much of what was donated
didn’t meet our standards.”
Katy became compelled to col-
lect ‘Donations with Dignity’ as

she refers to the benchmark
she tries to attain. “I knew we
could do better, so we decided
to set a standard.”

Save the Closet resides
at a location on Hutchison
Blvd. in Panama City Beach,
across from Shipwreck Island,
though they have facilitated a
series of pop-up stores all over
Bay, Gulf, Calhoun, and Jack-
son Counties, including towns
such as Fountain, Callaway,
Parker, Panama City, Port St.
Joe, Wewahitchka, and sever-
al locations in Panama City
Beach. In addition, Save the
Closet responded to the need
following Hurricane Laura in
Lake Charles, LA, and made the
journey to Alabama following
the tornado of 2019. Focused
on reaching further, their first
pop-up in North Walton Coun-
ty 1s taking place next month.
“The goal is to do these once a
month, if possible,” she says.

Save the Closet has helped
thousands of people since Hur-
ricane Michael.  “We serve

Not Too Shabby

communities following natural
disasters and individuals go-
ing through life transitions,”
she shares. In between mobile
events and disasters, individuals
in need are referred by church-
es, schools, agencies, or corpo-
rations. People are allowed to
take what they need for free,
and often they are in disbelief
when they learn this. “Some-
times they cry, especially in ar-
eas where storms hit hard, and

‘Babe ]
msﬂvﬁ‘mecmsar
vﬂur.cmsarmﬂ

the PTSD is very real. ‘Retail
Therapy’ is called therapy for a
reason — it works!”

Save the Closet partners with
Arc of the Bay and other com-
munity organizations for volun-
teers and employees. “People
can do community hours while
they’re here, plus they can find
things they need,” she says.
“We hope to keep expanding.”
The charity also collaborates
with local artists, taking donated

items and turning them into
wearable art pieces. Beachy
Beach Real Estate is a big
supporter. “When Katy told
me she needed support, we
started supporting!” says own-
er/broker Karen Key Smith.
“That’s what you do. This is
such a wonderful and import-
ant thing she is doing for our
community.”

“Financial donations are

welcome,” says Katy, “and
we need more corporate
sponsors.” Donations can be

accepted through their Face-

book page @savethecloset or
website at savethecloset.com
(click Donate Now). Clothes
may be dropped off Monday,
Wednesday, and Friday from
10 am. to 2 p.m. at the main
location at the beach at 12202
Hutchison Blvd. across from
Shipwreck Island; look for the
Save the Closet trailer out front.

12805 U.S. Hwy.

LINENS

30Avenue Design Studio,
Inlet Beach | 850.520.2390

98, #P201,
and

9755 Hwy. 98 West, Miramar Beach | 850.419.3976
nottooshabbybymarisolgullo.com

CUSTOM FURNITURE

- FINE ART

- GIFTS




July 2021

PCB Life www.mypcblife.com

Page 11

By MARTA ROSE-THORPE

Suzy Nichols has been fish-
ing since she was four years old,
and her fondest memories go
back to when she was a kid fish-
ing with her dad. “T have always
been my dad’s fishing buddy,”
she says. She recalls a memo-
ry of when she was nine years
old, catching a blowfish in the
bay of Long Island, New York.
“They deflate when you bring
them up to the surface, but af-
ter a few seconds, they begin to
blow themselves up. I remem-
ber thinking it was so cool to
watch him expand with his big
front teeth, and thought he was
the cutest!” More recently, a fa-
vorite memory is of her trophy
“Hebi” caught off the island of
Kona, Hawaii. “Hebi is a short-
bill spearfish,” she explains. “Its
dorsal fin is shorter than that of
other billfish species, and its bill
is very short in comparison. He
was beautiful!”

In 2013 Suzy created Reel
Ladies of Panama City Beach
(RLPCB) to encourage more
women to fish. The club was
made official in 2018, and in
June 2021, launched in Pana-
ma City Beach with its inaugu-
ral meeting taking place at the
newly reopened Bay Point Yacht
Club. It is the first team of its
kind, and the only fresh and
saltwater ladies fishing team in
Panama City Beach, Florida.
“Through the years I've intro-
duced many girlfriends to fish-
ing, and they always love it...
it’s better than a trip to Disney
World!” she laughs. “Fishing has
always been a male-dominated
sport, and we want more ladies
to explore all that fishing has to

T—

850-235-3555 « 5121 Thomas Drive §

# Community

Reel Ladies of Panama City Beach

offer. Perfect example: there are
hundreds of men fishing teams,
but only a handful of lady fish-
ing teams. I want to share these
experiences and make memo-
ries with other ladies who like to
fish.” RLPCB offers ladies the
opportunity to explore fishing
in a relaxed, friendly, fun envi-
ronment with other ladies. Both
beginner and experienced an-
glers are welcome to participate.

Encouraging more women
to fish was one reason, but there
was another motivation for the
team’s creation. “I have to thank
my husband, the captain of our
boat. When we first started dat-
ing, he didn’t believe that I truly
loved to fish or that I could bait
or de-hook my own fish. After
a few fishing trips, I earned a
permanent spot on the Tiger
and became a member of his
all “guy” fishing team! RLPCB
will allow my husband to have
his guy trips and his team. After
all, I fish like a girl, and if they
tried harder, they could fish like
one too!”

Suzy’s fishing repertoire in-
cludes inshore, offshore, blue-

water, river, stream, and ponds.
“I practice bait fishing, bait cast-
ing, spinning, and trolling. I also
participate in catch and release
and have caught many of my
first trophy fish in this manner. I
have fished in some of the most
amazing places such as Costa
Rica, Aruba, Hawaii, Cozu-
mel, Jamaica, Puerto Rico, Key
West, Bahamas Alaska, and the
Cumberland River in Tennes-
see. My travels all incorporate
a fishing experience.”

RLPCB is made up of a
diverse group of 21 and over
women who love to fish, explore
the outdoors, experience the ca-
maraderie and sportsmanship
of fun or tournament fishing,

)
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& ol 30AX
on Hwy 30, Witersounel, Florida
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Al things mermaid and sa much more.
Beautiful local art, handmade pearl

coral, seashells and more.

www.mermaidsof30a.com

K] mermaids of 30A

(850) 712-5456
Located next to The Hub on 30A,
9 Hub Lane, Watersound, FL 32461

and are involved in promoting
conservation and sustainable
fishing through education. Asa
member of RLPCB, ladies will
have access to the members-on-
ly Facebook group page, the
website, and a variety of events
and opportunities including
hands-on workshops, seminars,
socials, and ladies-only fishing
tournaments. RLPCB plans to
connect with today’s youth by
offering fishing clinics and pro-
viding starter kits for kids con-
sisting of a fishing pole, tackle,
and a fun-filled day of fishing
lessons. There are also oppor-
tunities for lady anglers to com-
pete and earn RLPCB club re-
cords and awards if the angler

first applies to and receives a
record from the International
Game Fish Association (IGFA).
The annual membership dues
are $70; Reel Lady shirts are
required to be purchased and
worn at all events. A valid Flori-
da Fishing License required.
“Reel Ladies of Panama City
Beach are ladies who love to
fish, laugh, socialize, educate,
and meet new ladies who will
encourage and support each
other — and promote our mis-
sion,” says Suzy. “This is a ‘No
Drama’ ladies club; if you share
the same, we invite you to ap-
ply!” For more information visit

ReelLadiesofPCB.com.

Sometimes Mother Nature
can be a real mother

Don’t sweat it. We've go_f_YOu
covered 24/7, 365 days a year.

HEATING & COOLING “

#cac1817340

24 HOUR SERVICE
(850) 249-2999

www.modernairsolutions.com

.

CHOONE

CAST.LOCAI*BEACH CLUB«

schooners.com
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Bay County School District Summer Updates

By Birr. HUSFELT, SUPERINTEN-
DENT, BAy DISTRICT SCHOOLS
This has been a summer
like no other with full summer
school and credit recovery pro-
grams at all of our schools and
plenty of professional develop-
ment for our faculty and staff.
We are excited, however, at all
of the opportunities this sum-
mer has given us to recover

learning loss associated with the
pandemic and we believe the
summer programs will set a fan-
tastic foundation for our 2021-
2022 school year.

As we approach the new
school year, I'd like to make sure
you're in the loop with some of
the changes and updates you
can expect.

By the time you read this, the
School Board will most likely
have adopted a new dress code
for our students and you’ll be
able to find that on our website
at www.baykl12.fl.us

Our newest school, A. Gary
Walsingham Academy, opens
for students in grades K-2 this
year and we’re so excited about
this amazing facility. We have a
small ribbon-cutting ceremony
scheduled for August 5th but
we’re planning a HUGE open

See Our Full Menu at

Paparazzideli.com

Lasagna * Chicken Parmesan « Baked Ziti
Marsala « Picatta « Eggplant Parmesan

Spaghetti & Meatballs

Delivery by Door Dasﬁ

house and cookout for the com-
munity in late February and
we hope all of you will join us
to tour our newest facility. The
school is being built with col-
laboration in mind so there are
a plethora of shared spaces for
students and teachers and lots
of outdoor learning settings as
well.

The school calendar for
2021-2022 has been avail-
able for about a year and
can be found on our web-
site at https://www.baykl12.
fl.us/uploads/2021-2022%20
Calendar®%20Board%20Ap-
proved®%20111020.pdf

We hope you’ll take time
this month to update your Par-
ent Portal account to ensure we
have all of the correct contact
information for you. We send
weekly district updates through
PeachJar but can only reach
those parents/guardians for

whom we have accurate email
addresses. Likewise, in the event
of an emergency, we use our au-
tomated phone system to make
sure you're in the loop but we
can only connect with those
families for whom we have ac-
curate phone numbers.

Orientations are being sched-
uled as I write this article and by
the time you read this, you’ll be
able to find those on our social
media pages or by contacting
your student’s school. Typically
orientation/meet the teacher
events are held in the week be-
fore school starts so don’t panic
if you haven’t heard anything
just yet.

School supply lists are also
being developed right now and
are available on our social me-
dia pages and website. Again, if
you have questions, all you need
to do is call your child’s school.
Our schools are open Mon-

day-Thursday, from 7 a.m. until
5 p.m., throughout the summer
so help is just a phone call or an
email away.

Last year was a difficult year
for everyone and I know we’re
all glad to close the books on
2020-2021 so we can look ahead
to a more “normal” school year
for our students, our families,
and our employees. This year
we will be able to permit visitors
and volunteers again and so we
look forward to welcoming you
to our campuses.

Thank you for your contin-
ued support and partnerships.
We have a strong and successful
school system in our community
because of parents, guardians,
and stakeholders who believe
in us and who support us in our
mission to do the very best job
we can for every student every
day.

Pier Park to Host School Supply Drive
Benefiting Local Youths

Pier Park announced that the center will host a Back to School

Supply Drive July 31 through August 9, 2021 to coincide with Flor-
ida’s Back-to-School Sales Tax Holiday. The drive will benefit the
Boys & Girls Clubs of Bay County.

WHAT: Residents and visitors can drop off their school supply
donations at the Mall Management Office, Dillard’s, Pink Narcissus,
Tervis or Dollar Tree. Donations can also be dropped off at the Boys
& Girls Clubs of Bay County facility located at 16200 Back Beach
Road, Panama City Beach, Florida 32413. In addition to helping a
good cause, donors will enjoy significant savings when shopping for
supplies thanks to Florida’s Tax Cut Package. According to FLGow.
com, Floridians will pay no sales tax for school supplies valued at $15
or less per item, no sales tax on the first $1,000 of personal com-

2810 Thomas Drive, PCB
(850) 588-8244

PIZZA - DELI - CATERING

HOT ENTREES
eat in or take out

puters plus related accessories and no sales tax on certain clothing valued at $60 or less per item.

Pier Park is also offering donors a chance to win a $500 prize package. After writing their full
name, phone number and email address on the back, donors must turn in the receipt for their
donated supplies to the Mall Management Office by Friday, August 13, 2021. The receipt, which
must show a minimum $50 purchase, will serve as the entry into the center’s random prize draw-

ing.

HOURS: Mall Management Office Hours Weekdays: 8:30 a.m.—5 p.m.

Mall Boardwalk Hours Monday through Saturday: 10 a.m.—9 p.m., Sunday: noon—6 p.m.

Mall Town Center Hours Monday through Thursday: 10 a.m.—8 p.m., Friday through Satur-
day: 10 a.m.—9 p.m., Sunday: noon—6 p.m.

WHERE: 600 Pier Park Drive, Suite 125, Panama City Beach, FL. 32413

Copt.

Restaurant

DINE EARLY AND
WATCH THE FLEET UNLOAD

Andensons

aterfront Market

2020 Wine Spectalor Best of Award of Excellence = 5551 N. Lagom Drive, Panama City Beach, Florida 32408 * CaptAndersons.com
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By AMmy HARVEY, PRINCIPAL,
A. GARY WALSINGHAM ACADEMY

Opening a new school is the
dream of principals and I can-
not tell you how excited I am to
have the honor of being the first
principal of A. Gary Walsing-
ham Academy.

Our new school, located at
44 Chip Seal Parkway, will open
in August of 2021 as a K-2
school and will also be home to
all pre-kindergarten programs
for the beach schools. We antic-
ipate adding a grade each year
until we’re operating as a K-5
school with a thriving pre-k cen-

F‘W

= LT

ter housing up to 800 students.
There’s SO MUCH to tell you
about our new school and what
we have planned and I’'m grate-
ful for this opportunity to high-
light a few things below.

Registration

Registration for the 2021-
2022 school year is currently
open. Parents are encouraged to
register as soon as possible as a
plethora of decisions are based
on enrollment numbers. Early
registration will help us ensure
that we have everything in place
for a smooth start to the school
year.

New student registration
can be completed online or by
visiting our temporary office in
the Arnold High School Pre-K
Center. Details regarding reg-
istration are located on the
Bay District Schools website at
https:/ /www.bayk12.fl.us/

Walsingham Academy will
also be accepting students
through the school choice pro-
cess. Hardship applications can
be submitted in Parent Portal at
https://www.bay.k12.fl.us/par-
ent-portal.

New Year, New School:
A. Gary Walsingham Academy to Open in August

Staffing

I'am thrilled to announce that
we have started the recruitment
and hiring process to identify
the founding members of the
Walsingham Academy faculty
and staff. We are searching for
individuals who are passionate
about learning, building positive
relationships and are committed
to empowering every student,
every day. Candidates interested
in being part of our team are
encouraged to watch for post-
ings on the Bay District Schools
website and follow the Walsing-
ham Academy Facebook page.

The Building
Steady progress 1is
made as crews work to complete

being

Walsingham  Academy. Our
classrooms are designed to en-
courage collaborative learning,
include the latest technology,
share a paired learning space,
and contain a restroom and
storage area. Our media cen-
ter 13 a future-ready learning
space consisting of flexible seat-
ing, movable chairs and desks,
quiet study areas, collaborative
spaces, and technology stations.
The cafeteria includes a stage
complete with sound system and
lighting for student performanc-
es. Outdoor play is so import-
ant and we are excited to have
three separate playgrounds, a
covered courtyard, an outdoor
dining area and a large grassy
field along with the adjacent
wetlands. Our Wahoos will have
plenty of opportunity to enjoy
the fresh air and sunshine!

Conservationism

Offering students unique
learning opportunities that are
relevant, meaningful and have
a direct correlation to the real
world are vital for maintaining
student motivation for learning

and interest in school. We are
extremely blessed to have a cam-
pus located in a beautiful coastal
community with a diverse pop-
ulation of plants and animals
whose existence is dependent on
the preservation of their natural

habits. The campus location,
along with an extremely gen-
erous monetary donation from
local community member Gary
Walsingham, provides the per-
fect opportunity to incorporate
conservation and environmental

Dear Friend,

We can help you gef around
paradse. For ol your goff cart

needs, gve us a cal

Best

Coostal Cars + Carts

POSTCARD

learning opportunities into our
school curriculum.

For more information about
A. Gary Walsingham Acade-
my, please contact the school at
(850) 767-5475.

Our_Friend

125 Poradise \Way

Panama City Beach

Florida, 3745
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At Kwiker Liquor, we know
that the key to having a great
selection of fine wines is know-
ing a great selection of Vintners
and Winemakers. We take pride
in cultivating these relations to
bring the very best to our cus-
tomers in the Panhandle. This
month we called on our friends

from Sexual Chocolate to share
their story with us.

From Brandon Allen:

I grew up in Central Cali-
fornia and started making wine
in my backyard when I was 19.
I was a freshman at Cal Poly
in San Luis Obispo and knew

nothing about wine. My parents
didn’t even drink wine when I
was a kid so I literally had no
exposure. As far as I knew, wine
was this very pretentious, elitist
thing that I would never be a part
of. At the time I wasn’t thinking
I would become a winemaker, 1
just thought I would get some
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Witk e, largest selection of fine wines on Tie beach,
Ywiken Liquon is proud to cavy Sexual Chocolate!

Connect with Us

23028 Panama City Pkwy.
* Next to Publix °
850.234.1434

Open 7 Days a Week!

Time with Wine: Sexual Chocolate

free booze and impress girls, so
I set out to make my first bar-
rel. We just started walking into
wineries in Edna Valley and
asking to talk to the winemaker.
The winemakers were the exact
opposite of what my precon-
ceived idea of a winemaker was.
They were just really laid back
and very open with their experi-
ence and knowledge. Also, they
didn’t card us! We ended up
making our first barrel that year
out of mostly re-pressed pomas.
The wine was terrible, but the
entire experience changed my
life.

I progressively started mak-
ing more and more wine each
year. By the time I got out of
school in 2008, I was making
about four barrels a year and
the job market wasn’t great be-
cause of the recession. I had
a little bit of money saved up
from unspent student loans and
bartending tips, so I started the
company in 2008 with 93 cases
of sexual chocolate which we
ended up selling in a couple of
weeks. Fast forward 13 years
later and I make five different
wines and sell in 40 states across
the country; we are able to
grow the company at a rate that
doesn’t compromise the quality
of what we put out.

Sexual Chocolate 1s still my
most popular wine. It’s a Cali-
fornia red blend of Zinfandel,
Syrah, and Malbec. I get the
fruit from all over California:
Napa, Sonoma, Lodi, and Santa
Barbara. I ferment everything
separately and blend shortly be-
fore bottling so the blend chang-

(LI

es slightly each vintage. I try
hard to keep the profile as con-
sistent as possible. As far as the
name goes, if you’ve ever seen
Eddie Murphy’s 1988 cult clas-
sic “Coming to America,” you’d
know he has a terrible cover
band in the film called Sexu-
al Chocolate. I always loved
that movie as a kid - I basically
thought of myself and my bud-
dies as a terrible cover band of
an actual winery, so we started
calling the wine Sexual Choc-
olate as a joke and the name
stuck. I've been making it ever
since.
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ISO: PCB’s Best
American Craft Beer

Tastebudz

ISO: PCB's Best American Craft Beer

By Jack SmiTH

If you, like me, enjoy a cold frosty beer, thank a German or Czech immigrant. These immigrants mostly in Milwaukee, New York, and St. Louis were looking to bring
classic ales and lagers from their homelands to their new turf. By 1612, Dutch immigrants Adrian Block and Hans Christiansen established America’s first known commer-
cial brewery in a log house in Manhattan. During these early times, beer drinking was largely a local affair as storage and transport were not viable. One of America’s most
famous brewers was George Washington. It is said that one of his first acts as commander of the Continental Army was to order every soldier to receive a daily quart of ale
with their rations. Washington was a great brewer and was said to typically have a mug of beer placed by his plate (You’d be hard-pressed to find a Founding Father who didn’t
enjoy tossing back a few). Washington’s own recipe (handwritten) can still be seen at the New York Public Library, and in 2011, the library partnered with a local brewer to
make a modern version that turned out something like a porter. We can also thank president Jimmy Carter for making it legal for anyone to brew their own beer at home.

Tor aspiring brewers, here’s that recipe of George Washington’s, courtesy of the New York Public Library: Take a large siffer [sifter] full of bran hops to your taste. Boil
these 3 hours. Then strain out 30 gallons into a cooler. Put in 3 gallons molasses while the beer is scalding hot or rather draw the molasses into the cooler & strain the beer
on it while boiling hot. Let this stand till it is little more than blood warm then put in a quart of yeast. If the weather is very cold cover it over with a blanket & let it work in
the cooler 24 hours then put it into the cask. Leave the bung open till it is almost done working, Bottle it that day week it was brewed.

Don't let the gas station fool ya!
We’re serving up the best food and
coldest drinks around!

2903 Thomas Drive e PCB « 850-708-1878

www.christossportshar.com




House of Bourbon

1201 Beck Ave, Panama City | (850) 785-8761

houseofbourbonpc.com
Look to the House of Bourbon when you're after the perfect spot for dancing,
great music and some of the world’s finest bourbons. The original bar was
opened by Loren Smith as a tribute to his father, Lowe Smith, who opened the
VIP Gentleman’s Club. Try Blanton’s Bourdon, with a deep, satisfying nose of
nutmeg and spices. Powerful dry vanilla notes in harmony with hints of honey
amid strong caramel and corn lead to a medium finish composed of returning
corn and nutmeg flavors.

Boon Docks
14854 Bay View Circle, PCB | (850) 230-0005
boondocksfl.com
Boon Docks has a winning combination of local beers at a local favorite sea-
food dive. Enjoy! Relax, sip, look out over the water and watch the barges go
by, the occasional dolphin swim by, even an alligator or two, and our mascots,
the ducks and geese, who come in for their favorite - hushpuppies.
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The Wicked Wheel

10025 Hutchison Boulevard, PCB | (850) 588-7947

thewickedwheel.com
Stop by the Wicked Wheel and wash down some of their award-winning fried
chicken with one of their craft beers on tap. You won’t find a two-page list
of beers to choose from at the Wheel, but you will find a few of the finest
selections from some great local breweries such as Grayton Brewing Co., Idyll
Hounds, and Oyster City.
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Christo’s Sports Bar & Grill

2903 Thomas Drive, PCB | (850) 708-1878

christossportsbarandgrill.com

IPAs are a favorite among our guests and we offer a great selection from
local, state and national brewing companies. Some local and Florida favorites
are Oyster City Brown Ale, Grayton 30A Blonde, Props Blonde Bomber, Cigar
City and Floridian. Some not-so-local favorites are Elysian, Parish Brewery and
Dodgfish. All have a unique taste and flavor, plus they are higher in alcohol
content (6% to 10%) than the average beer.

Mike’s Cafe and Oyster Bar

17554 Front Beach Road, PCB | (850) 234-1942
mikescafeandoysterbar.com

Our family opened Thomas’ Donuts on the west end of Panama City Beach in

1971 and we have been serving old friends and making new ones ever since.

Mike’s Diner was opened in 1986 with a commitment to providing friend-

ly service and the best quality food. In 2011, we changed Mike’s Diner into

Mike’s Cafe & Oyster Bar.




Schooners
5121 Gulf Drive, PCB | (850) 235-3555
schooners.com

End your day with an ice cold 30A Beach Blonde Ale or reach for a Jai Alai.
Crack open a Diver Down with your Grouper Sandwich and enjoy the spectac-
ular view. Schooners has 15+ local and state-wide Craft Beers... you're sure to

find the perfect brew!

SIACH BLONDEA
Bt Ty

Capt. Anderson’s Restaurant
5551 N Lagoon Drive, PCB | (850) 234-2225
captandersons. com
Capt. Anderson’s may be famous for famous wines and exclusive champagnes,
but you’ll also find 30A Beach Blonde on the menu!

Paparazzi Gourmet Deli
2810 Thomas Drive, PCB | (850) 588-8244
Paparazzideli.com

Along with the fabulous food, Paparazzi’s offers a fine selection of beer
and wines, including several locally brewed craft beers. One of the
more popular craft beers is 30A Beach Blonde Ale from Grayton Beer
Company. This ale has a subtle citrus taste with a mild sweetness to go
along with the beach atmosphere.
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By Jack SmitH

I have delayed writing this
article for almost a year. The
reason is purely selfish. Candice
Leann Hunt and the Reef Bar
& Grill are the best kept secret
in Panama City Beach. Located
in the Beachside Resort Hotel on
Front Beach Road, The Reef is
the closest thing to Cheers this
side of Boston. When you en-
ter your beverage is waiting for
you next to an empty bar stool
and Candice will smile and you
know the world just got a little
nicer. Candice moved here from
Nashville, Tennessee, five years
ago, and along with three chil-
dren and two dogs, discovered
paradise. She has never met a
stranger and this includes locals
as well as tourists. The bar is cov-
ered with windows offering great
views of the pool and beach, and
the sunsets are the most beau-
tiful T have ever experienced.
Candice, an avid surfer, recently

had an incident where the board
smacked her in the face leaving
her looking like a victim of Mike
Tyson. In typical fashion, she
was back surfing two days later.
Fridays and Sundays are local
nights starting around five, but
don’t miss Super Bowl or New
Years Eve. Have a rum bucket
for lunch featuring five differ-
ent liquors and enjoy your nap.
Candice has even been known to
drive patrons home. Please keep
this article to yourself as I need
to keep my local friends and if
you do go, tell her Jack said “hi.”

Community Comes Together to Help
Blu Convenience Store & Deli

By Ep OrrLEY

Several dozen West Beaches residents
have banded together to raise rebuilding
funds for a local convenience store destroyed
by a tornado on April 10.

The Blu Convenience Store & Deli is
back in service at a temporary site adjacent
to its original address at 17836 Front Beach
Road on the west end of Panama City
Beach, but owners Tom and Sara Pulatov
are looking forward to reopening in their
original building later this year.

To assist the couple, Beach residents Pat-
ty King Hester and Ginger Summer held an
initial fundraising event at the store on June
15, where several dozen fans of the Pulatovs
gathered to deliver personal donations. Summer said they plan for a larger event in October to
coincide with the Thunder Beach autumn rally.

“This 1s the community coming together to help the community,” Hester told the gathering on
June 15. “We’re just trying to give [Tom and Sara] peace of mind to regain their piece of paradise.”
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By Brirrany KIRKE

On April 20, 2012, Bill Bus-
kell opened The Wicked Wheel
Bar and Grill. Since then, it has
become a renowned hotspot
for fried chicken: it’s been vot-
ed “Best Iried Chicken” in Bay
County seven years in a row!
Nine years later, Wicked Wheel
continues to draw in their pa-
trons with the deliciously varied
flavors that come out of their
kitchen.

There’s nothing better than
when you bite into that first
piece of tender chicken: the
crunch of the breading sparks
an actual fireworks show in your
mouth. Jared Knetzer, the mar-
keting coordinator at the Wick-
ed Wheel, tells us they use “fresh
American farm-raised chickens
with no steroids or antibiotics,”
giving it a more well-rounded
taste. The chicken is then brined
before they batter it with their
own hand-crafted signature
blend of spices and flour. They
use a cottonseed oil blend to
fry the batter which “enhances
the flavors and is also better for
you than most traditional frying
oils.”

Among the mouthwatering
appetizer options that they of-
fer, the Buffalo Chicken Dip is
one for the books. The perfect
amount of buffalo sauce to
chicken ratio set on a crunchy
tortilla chip hits your tongue
with a creamy punch. If for
whatever unthinkable reason
you’re not in the mood for a
chicken dish (I'm channeling
their smoked wings with the Al-

It's Time to Get Wicked!

WiEEY

abama white sauce), they offer
a number of other options in-
cluding salads, fish and shrimp,
burgers, and barbeque.

One of their most popular
chicken entrees is the Wick-
ed Chicken Sandwich. Made
with premium chicken breast
and deep-fried, it’s topped with
American cheese, homemade
coleslaw, wicked sauce, and
pickles. The coleslaw adds a
wonderful sweetness and unique
extra crunch to the sand-
wich-every bite leaves you want-
ing another.

To wash it all down, look to
their signature drinks! They
have their own take on a Bloody
Mary called “The Wicked
Mary.” Fan favorites include the
Gasoline Tea and their brand-
new Bootlegger, which is straw-
berry lemonade mixed with
vodka and 100 proof moon-
shine. They also offer craft beer
on tap or you can order your
personal favorite by the bottle.

When you first walk in, you’ll
notice the motorcycles and au-
tomobile parts decorating the
restaurant. Buskell acquired
these from friends/family and

acquaintances. If you look
close enough, you’ll notice that
a few of the motorcycles have
faux license plates with the last
names of their previous own-
ers. Knetzer says that what
makes them so unique is “the
atmosphere and the experience.
Where else on the beach can
you sit on a motorcycle at the
bar, or dine at a table next to a
1923 Yord T-Bucket?” Be sure
to check out their gift shop be-
fore you leave!

Located under the mighty oaks on the
Intracoastal Waterway just 5 minutes from

the beaches in West Bay, Boon Docks offers
a delicious array of fresh local and regional

seafood. Take in the history of our 1941

West Bay landmark... the old fish house, the

Buchanan home and the old bait store are

all now part of the restaurant.

14854 Bay View Cir, PCB
(850) 230-0005
www.boondocksfl.com

A message from the team at
Wicked Wheel:
“Not only do we love seeing

B50-235-3555 »

the loyalty of the community
that visits us year-round, but we
love seeing the generous hearts
of all our neighbors in the area.
The Wicked Wheel loves to give
back to our community and
help support local non-profit
organizations, so when we hold
events at The Barn to benefit
these organizations, it is so awe-
some to see the amount of peo-
ple that turn out to these to help
us give back and support those
who need it most. Thank you!”

Check out the wonderfully
Wicked Wheel at 10025 Hutchi-
son Blvd, Panama City Beach,
FL. Also check out their website
thewickedwheel.com for more
info on the menu, specials, and
events!

5121 Thomas Drive
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To Do in PCB

Summer Concert Series

Hot summer nights are made

for music, and the Summer
Concert Series has become a be-
loved summertime tradition in
PCB. Enjoy a FREE concert in
the park every Tuesday at Aar-
on Bessant Park Amphitheater
— bring your lawn chairs and
blankets and enjoy the sounds
of summer music; coolers, food
and pets are welcome.

July 13 - The Deja Vu Band
(Country/Rock/Motown)

July 20 - Anthony Pecbles
(Alternative)

July 27 - Me Like Bees
(American Indie Rock)

August 3 - The Selfless Lov-
ers (Soul/Rock N’ Roll/Blues)

August 10 - Kris Lager
Band (Revivalist Rock/Heavy
Soul)

The Whatever Sale
Sponsored by the PCB
Senior Center July 17

Anything and everything sale
with a HUGE selection and
great low prices Saturday, July
17,9 a.m. to 2 p.m. Venue: Lyn-
dell Center, 423 Lyndell Lane,
PCB, FL 32407.

Crafts, handmade jewelry,
furniture, tools, toys, kitchen-
ware, household items, linens,
sporting goods, books, plants,
homemade preserves, produce,
Mary Kay cosmetics and more!

Space is available both inside
and outside. Outside is great for
large items-cars, boats, RVs, etc.
One table (approx. 29”x70”)
and 2 chairs provided, no ex-
tra add-on tables allowed. You
may purchase additional tables
but may not bring your own.
COST: Outdoor space: §25.00;
Indoor space: $20.00 Members,
$25.00 Non-Members. Please
bring one item for the raffle ta-
ble. Space is allocated on a first-
come, first-serve basis. Early re-
sponse is recommended. Setup:
I p.m. to 3 p.m. Friday, July 16
or 8 am. to 9 a.m. Saturday,
July 17.

Line dancing has returned
to the Senior Center starting on
Tuesdays in July, 11 a.m.

July events at Panama City
Beach Senior Center (member-
ship required) include strength
exercise, bridge, yoga, stained
glass, embroidery on cards,
ukelele, knife chisel carving, and
more. Contact Sue Peipert for
more information at (850) 233-
5065.

A Superior Air Conditioning
Co. to Host Veteran & First
Responder Appreciation
Lunch on July 20

It’s time again for the com-
munity to come together and
give recognition and thanks to
our area’s first responders and
veterans. A Superior Air Con-
ditioning Company will hold its
quarterly Veteran and Iirst Re-
sponder Appreciation Lunches
again at Texas Roadhouse in
Pier Park North on Tuesday,
July 20, 2021, from 11:30 a.m.
to 1 p.m. The whole commu-

nity is invited to welcome our
first responders and veterans,
bring a giveaway or door prize
to donate, and help us spread
the word!

Register to win a free
HVAC system: Go to ASu-
periorAC.com and register to
win a free HVAC system. One
first responder and one veteran
per quarter will be chosen to
win. The giveaway is open to all
who have served in the Army,
Navy, Air Force, Marines, Coast
Guard, and all first responders
including EMT/Medics, Police,
Sheriffs, and Fire Fighters.
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The event includes a deli-
cious hot lunch by Paul and
Helen Schreiner of Texas Road-
house, a brief welcome by the
sponsors and supporters, and
the AC giveaway. Our event is
generously sponsored by Texas
Roadhouse, Beachy Beach Real
Estate, Panama City Toyota,
Servpro, Meeks Construction,
Edward Jones, Janssen Siracu-
sa, The Arc of the Bay, Military
Media, The News Herald, Em-
erald Coast Hospice, and Coast-
al Animal Removal. For more
information on attending, spon-
soring, and raffle donations,
please contact Pat Carraway at
(850) 508-2265.

Keep Your Home Secure While You're Away
with Bay County Sheriff's Office

So now that many people are making plans for a summer getaway, even if just for a three-day
weekend, how do you keep your home safe while you are gone?
The Bay County Sheriff’s Office has a plan in place. It’s the Summer Home Check program.

Simply call the Sheriff’s Office at (850) 747-4700, and ask for Dispatch. The telecommunicator in
Dispatch will take your information down and send someone to check on your home while you are

away.

The BCSO also has some tips for those who will be away from home for a week or longer:
¢ Cut back bushes around windows so you don’t give cover to anyone who may try to get inside

through a window.

» Install floodlights that are motion-sensitive around your home.

¢ Cut off mail delivery while you are gone so a full mailbox doesn’t signal the fact you are out
of town. Do the same if you receive a newspaper delivery, or make plans to have someone pick up
anything you have delivered to your house while you are away.
* Put lamps inside your home on a timer so it will appear someone is at home when you’re gone.
The Summer Home Check program will send a marked vehicle by your home regularly to
get out and check around the home. Call (850) 747-4700 to schedule your home for the Summer

Home Check extra patrol.

# Events
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The Musical Duo: Nicole and Derrick

By Brirrany KIRKE

A small-town girl had a
dream to get out of her home-
town and share her love of mu-
sic with the world. A small-town
boy picked up a guitar and knew
he would play on it for years to
come. They may not have met
on a midnight train, but they

met in Panama City Beach, and
they are going everywhere.
That is the story of Nicole
Rayne and Derrick Dorsey, a
high-energy local duo that can
and will play your favorite coun-
try music with some of their
own jamming pieces mixed in
between. “We play five to six

days a week constantly, and we
try to take one or two days for
rest,” they note. But the pair
always loves putting on a show.
You can find them at Tootsie’s
World-Famous Orchid Lounge,
Sharky’s Beachfront Restau-
rant, and Barracuda Beach Bar
and Grill on a regular basis but

You may get a horse with a letter, but it won’t taste better in the glass.
Stop chasing the collectibles. Start buying better tasting bourbon.

N you e locking [or gheat tasting bewrben,
buy Exclusive Storne Bawvvel Picks.

KNOB CREEK- Full-bodied,
sweet, woody, almost fruity, with
cocoa, sweet maple syrup, cara-
mel candy, wood resin and spice
(cinnamon, clove, licorice). Long
and glowing. Dry, oily, cocoa
balances out vanilla.

YELLOW STONE- Soft, very
approachable, smoky bacon,
caramel, soft heat, spice.

Exclusive Barrel Pick will always be a better choice. Here’s just a few of
the Barrels we have on our Barrel Aisle or on the way.

MAKERS 46: American caramel
on the nose, vanilla heavy heat,
French brown sugar, caramel,
mocha, chocolate, smoke.
HEAVEN’S DOOR: Caramel,
light burn, coffee, spicy caramel,
and vanilla with a hint of citrus.
WHISTLE PIG 10 YEAR: This
one really blows the doors off:
nuts and spice.

These items sell, cut [ast, so don't hesitate. ..

Connect with Us

23028 Panama City Beach Pkwy.
* Next to Publix °
850.234.1434

Open 7 Days a Week!

REBLE YELL: Nutty smoke,
pine, hot dry caramel.

EZRA BROOKS: Soft, with a
pinch of pepper. Nutmeg on the
nose, smooth, light burn, little
caramel.

*These Barrel Picks are unique
and taste much different from

bottles found on the shelf.
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keep an eye out for them at oth-
er places around the Northwest
Panhandle.

Nicole and Derrick formed
their duo in the middle of the
Covid-19 pandemic and have
come out stronger than ever
with their performances. Both
of them were born and raised
in the southern United States,
and they found a love for coun-
try music at an early age. Nicole
grew up in Crawfordville, Flori-
da, and she “dreamed of break-
ing free to follow [her] own jour-
ney.” She looks up to her father
who raised her during the tough
times of childhood and life say-
ing she “would not be where she
is today without his support.”

Derrick grew up in Easley,
South Carolina, and learned
to play guitar from his friend
Travis Ridley who inspired him

to play music. He admired his
grandfather most when growing
up because “he demonstrated
a strong work ethic and was a
tough man.” That’s a major val-
ue that Derrick wanted to em-
body as he grew up and became
the man that he is today:.

Fun Facts:

Derrick played baseball at
the collegiate level for a short bit
of time.

Nicole is a die-hard Florida
State fan.

Derrick is a master boat cap-
tain.

Nicole travelled to London in
high school with her cheerlead-
ing team.

Neither of the duo drink
soda.

Both Nicole and Derrick
have a love for beer, and you
can typically see them drinking
a cold Bud Light at their shows.

Visit  their website www.
NicoleandDerrick.com to see
where they’re going to perform
next. It has dates ranging all the
way until October so you can
plan ahead of time to see them!
They also update their “Nicole
& Derrick” Facebook page fre-
quently with show information,
so keep an eye out.

Nicole and Derrick are al-
ways looking for new venues
to explore and perform at so
if you are a business owner or
would be interested in having
them play at your event, please
feel free to reach out to them on

their website or through Face-
book.

BBEBSNWFL Bay
County Big of the Year

On June 17, 2021, Big Brothers Big Sisters of Northwest Florida
(BBBSNWFL) surprised Panama City Beach Police Corporal,
Tiffany McCullough, with the 2021 Virginia Thomas Big of the
Year Award at the Panama City Beach Police Department.
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By Dr. RicHARD CHERN, M.D.
Hormone therapy can be

traced back over 2000 years when

the Chinese isolated pituitary and

sex hormones for medicinal pur-
poses. The hormones had not
been identified, but the benefits
were already known. Of course,
many discoveries have occurred
since then and today we are not
only treating symptoms but also
using hormones to improve our
overall health.

Health problems associated
with hormonal imbalances can go
on for years, often undetected by
both patients and their physicians.
Increased risk of cardiovascular
disease, Alzheimer’s, metabolic
syndrome, diabetes and osteopo-
rosis are only some of the prob-
lems associated with hormonal
imbalances. And, like high choles-
terol, you can’t “feel” any of these
to know you have a problem. In-
stead, you must get tested.

To make things more difficult,
the symptoms of andropause,
menopause and hypothyroidism
are often so slow to occur that we

How Old is Hormone Therapy?

discard them as part of the ag-
ing process. Fortunately, at The
Hormone Restoration Center, we
know what most of these symp-
toms are and can screen for them
to see if there is a potential hor-
monal imbalance.

There are a number of symp-
toms associated with hormone
imbalances to help identify those
at higher risk. Symptoms can in-
clude fatigue, depression, weight
gain, decreased libido, joint pain,
poor memory, mood swings, low
stamina and sexual dysfunction.

If you have ANY of the above
symptoms, you should complete a
symptom checklist and get tested.
These symptoms are an indica-

tion that you may need treatment.

After identifying an imbalance,
physicians and non-physicians
may use pills, creams, supple-
ments, tonics and much more.

At The Hormone Restoration
Center we use what we consider
to be the best of the best. We use
bioidentical BioTE hormones
which means the hormones are
identical to what our body pro-
duces. That way the key fits the
lock exactly as it should

The BioTE method uses hor-
mone optimization created from
hundreds of studies using hun-
dreds of thousands of patients
worldwide to successfully opti-
mize the hormone levels of wom-
en and men once their body’s
production is no longer sufficient.
Surprisingly, our bodies can stop
producing sufficient hormones in
our carly thirties or before.

As shown in different studies,
hormone replacement therapy

has been shown to reduce fatigue,
improve sleep, improve libido in
women and sexual performance
in men, decrease muscle loss,
reduce body fat, and reduce irri-
tability, anxiety and depression.
Also, the symptoms of osteoar-
thritis and rheumatoid arthritis
are significantly reduced.

Long term, men and women
will have a reduced incidence of
Alzheimer’s disease, heart disease,
and osteoporosis. Also, multiple
studies show a long-term reduc-

tion in breast cancer. Testosterone
and estradiol also improve lipid
profiles, reduce triglycerides and
increase HDL cholesterol which
can have positive benefits on the
cardiovascular system. Thera-
peutic testosterone levels can also
protect the body from diabetes,
prostate cancer and all-cause
mortality.

Hormone replacement thera-
py by pellet implantation has been
used with success in the United
States, Europe and Australia since

# Wellness

1938, and has been found to be
superior to other methods of hor-
mone delivery.

All the practitioners at The
Hormone Restoration Center are
BioTE certified and have had ex-
tensive clinical and didactic train-
ing specific to the treatment of
hormonal imbalances. This is to
ensure the highest safety, efficacy
and results for our patients. More
than 96% of patients are satis-
fied with treatment when using
BioTE.

The key to quality senior care

Is asking the right questions.

Senior Helpers of Panama City provides personalized in-home care for seniors as
an alternative to assisted living facilities or nursing homes. We provide non-medical
help with the activities of daily living, tasks including meal preparation, light house-
keeping, errands and companionship.

Our initial in-home care assessment...

The first step in the process is a complimentary, initial in-home care assessment
with a Senior Helpers consultant. This assessment can help you understand the
true needs of your loved one, and your options. Together we can discuss their
needs, our senior care services and determine what’s best for your entire family.

SENIOR

N
Helpers

Care and comfort ot a moment’s notice
850-270-4064 e 1038 Jenks Ave., Panama City

seniorhelpers.com/fl/panama-city
FLORIDA LICENSE #299994598

The

ORMONE

Restoration Center

Look Healthy, Feel

Alive

Now offering

Weight Loss
Treatment!

BEST « |

Three Years In A Row!
Thank you Destin!

Dr. Richard Chern, MD

Remember

feeling young?

Feel it AGAIN!

07B

thehormonerestorationcenter.com
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Hearing Loss is Now Linked to
Alzheimer’s and Dementia

By Jouns Hopkins MEDICINE
According to several major
studies, older adults with hearing
loss are more likely to develop
Alzheimer’s disease and demen-
tla, compared to those with nor-
mal hearing. Further, the risk es-
calates as a person’s hearing loss
grows worse. Those with mild
hearing impairment are nearly
twice as likely to develop demen-
tila compared to those with nor-
mal hearing. The risk increases
three-fold for those with moder-
ate hearing loss, and five-fold for
those with severe impairment.
Specifically, the risk of de-
mentia increases among those
with a hearing loss greater than
25 decibels. For study partici-
pants over the age of 60, 36 per-
cent of the risk for dementia was
associated with hearing loss.
How are the conditions con-
nected? Although the reason for
the link between hearing loss
and dementia is not conclusive,
study investigators suggest that
a common pathology may un-
derlie both, or that the strain of

decoding sounds over time may
overwhelm the brains of people
with hearing loss, leaving them
more vulnerable to dementia.
They also speculate that hearing
loss could lead to dementia by
making individuals more social-
ly isolated—a known risk factor
for dementia and other cognitive
disorders.

In addition to being an im-
portant risk factor for Alzhei-
mer’s and dementia, multiple
studies have shown that hearing
loss worsens the symptoms of
these diseases when they are al-
ready present. These symptoms
include impaired memory, the
inability to learn new tasks, re-
duced alertness, compromised
personal safety, irritability, anger,
fatigue, stress, depression, and

diminished overall health.

Can hearing aids help? In re-
sponse to these findings, further
studies are underway to deter-
mine if hearing aids can delay, or
even prevent, dementia and Alz-
heimer’s by improving patients’
hearing,

The bottom line, generally
speaking, is that hearing loss de-
velops slowly. Our brain’s own
ability to compensate and ad-
just to gradual hearing changes
makes hearing loss difficult to
recognize. That’s why it’s ex-
tremely important to have annu-
al hearing evaluations. Experts
encourage people as young as
45 to have a bascline hearing
screening. Catching and treating
hearing loss early can slow, or
stop, its progression.

Taking time to monitor your
hearing may save many prob-
lems as you get older, you’ll pre-
serve more good hearing for life!

For more information, please
contact All Clear Hearing Cen-
ters, 3133 Thomas Drive, (850)
238 8805.

Free Cataracts
Surgery Opportunity

Eye Center South is ac-
cepting applications for its
annual Gift of Sight pro-
gram, where physicians offer
free cataracts surgeries for
those who qualify.

The Gift of Sight pro-
gram 1is offered to patients
living in Alabama, Florida,
and Georgia who are finan-
cially in need and meet the
qualifications for cataract
lens replacement surgery
with applications due July 31,
2021.

Gift of Sight has been in
place as a core communi-
ty initiative by Eye Center
South since 1986. During
that time, more than 1,500
residents have received free
cataract surgeries and related
care.

“We greatly appreciate the
support given to us by the var-
lous communities we serve,
and this is just a small way
for us to give back,” said Eye
Center South Ophthalmolo-
gist Dr. Marnix Heersink.

Applicants  must  provide
proof that their financial situa-
tion merits consideration. Only
those without health insurance
are cligible and other restrictions
apply. The deadline for applica-
tions is July 31. Those selected to
receive free services will be noti-
fied by telephone.

Eye Center South provides
patients with the most effec-
tive customized treatments by
using advanced technologies
and world-class surgeons at 10
locations in Alabama, Florida,
and Georgia. Its on-site surgery
center is ranked in the top 10 na-
tionally for being at the techno-
logical forefront of eye care, and
its ophthalmologists are among
the most highly regarded in the
country.

Email Sherry McLean, Com-
munity Outreach Coordinator
at smclean@eyecentersouth.net
to request a Gift of Sight appli-
cation or call (800) NEW-EYES
to learn more. For more on Eye
Center South visit their website
at www.eyecentersouth.net.

For improved hearing,
stick it In
your ear.

Change your perception,
change your life.

Most people don’t know what to expect from hearing aids. Misperceptions and
secondhand experience with bulky, whistling, old-fashioned analog devices continue to
influence the way people think about hearing aids.

Hearing aids have changed dramatically from a generation ago — from outward
appearance to internal technology — making them vastly more appealling and effective.

Schedule Your FREE Hearing Screening Today!

All Clear \

HEARING CENTERS

A Division of Hear Again America

Miramar Beach
42 Business Centre Dr., #304

Panama City Beach
3133 Thomas Dr.

850.634.0230
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By SEAN DIETRICH

DESTIN, Fla—Tm in a
traffic jam. Standstill. Cars are
backed up to the horizon. I am
stuck among them, trapped on
Highway 98, suffocating within
a cloud of blue exhaust and un-
speakable misery.

We are moving at 0.002 miles
per hour. I look out my window
and see a gopher turtle crawling
past my truck.

Our town has been having
bad traffic lately, ever since the
city began highway construction
shortly after the Civil War. There
are a million-and-one orange
construction barrels located on
our roadways. And these barrels
keep multiplying,

At night when everyone sleeps
I'm convinced these barrels all
get together and have wild par-
ties and reproduce lots of little
baby construction barrels.

The powers that be told resi-
dents these highway “upgrades”
would be finished a few years
ago, but things keep getting
pushed back. Currently the Flor-
ida Department of Transpor-
tation does not expect current
upgrades to be finished until the
installation of the next pope.

Thousands of years from now,
when Florida’s coastline is un-
derwater, archaeologists will find
millions of petrified automobiles
still stuck in Destin gridlock,
miles beneath the Gulf, awaiting
the completion of upgrades.

Most of the vehicles in to-
day’s congestion belong to sum-
mer tourists. Such as the flock of
Range Rovers Autographs ahead
of me with Georgia plates. A
few of these motorists strike me
as the uppity type because they
occasionally glance at my rusted,
ugly Ford and wince.

Something also tells me they
aren’t crazy about my bumper
sticker, which reads: “You mess
with me and you mess with the
whole trailer park.”

It’s hard to believe our town
used to be a sleepy village, com-
plete with captivating trailer

parks. But there was indeed a
time when Destin had about
7,500 full-time residents, and
one small grocery store that
played Hank Snow on the radio.

Today, the summer popula-
tion here swells to somewhere
between 40,000 and 60,000.
And T firmly believe that most
of these visitors bring their own
construction barrels with them.

Truth be told, I don’t recog-
nize our city anymore. Don’t get
me wrong, I'm not complain-
ing, but it’s difficult watching
this place get torn down only to
be painstakingly rebuilt into a
Wayne Newton stage set.

In olden days this town had
one stoplight, four feral cats, and
a few old guys on a porch count-
ing cars. Everyone’s kids looked
like Opie Taylor, and October’s
annual Fishing Rodeo was the
apex of civilized life.

The only traffic jams occurred
whenever someone’s chicken
crossed Highway 98. The Shell
station still did repairs. And ev-
ery mom in town still shared cas-
serole dishes with each other.

At church, during cov-
ered-dish suppers, I'd hear sto-
ries from the elderly men who
still remembered ancient Destin.
They’d talk about when William
Marler built the first post office
facing Calhoun Avenue in ‘34.

“Built the whole dang thing
himself,” they’d say. “Every cabi-
net and joist from scratch.”

Or they’d tell you about the
legendary four fishermen in
29 who used nothing but hand
shovels to dig out East Pass.

“Didn’t use no ‘quipment
a’tall. Nothin’ but their backs.”

I was married in a little
church on Matthew Boulevard,
a place with a leaky roof and a
busted Hammond organ. But
it’s only a memory now. Today
the old church is dwarfed by
surrounding multiplex high-rise
condominiums with parking ga-
rages, poolside bar service, and a
nightly Jimmy Buffet imperson-
ator.

But I still miss the old chapel.
I miss Easter Sunday mornings
when the crowded sanctuary
would transform itself into a
fire marshal’s worst nightmare.
There were so many church
visitors that when we sang “Up
From the Grave He Arose,” the
light fixtures rattled.

Then everyone would leave
church and head to the in-laws’
house for Sunday dinner where-

Destin

upon we’d eat carbohydrates un-
til our pancreases gave out.

Those days are long gone.

And I suppose that’s just how
life goes. I realize nothing stays
the same. You cannot stand in
the way of progress, and you
can’t stifle “upgrades.” Other-
wise, you’ll be living in the past,
recalling an era when people still
slowed down at yellow lights in-
stead of speeding up.

No, if you don’t embrace the
steamroller of modernism you’ll
forever be stuck daydreaming
about that little cinderblock
house on 1st Street where your
mother once lived, and her little
tomato garden, and the pleasant
glow that followed Sunday din-
ner.

And the next thing you know
you’ll be alone in a dark room
singing “Precious Memories” to
your longneck bottle.

Such things are not healthy.
You don’t want to be one of
those nostalgic fools who is al-
ways talking about how great
life was before cell phones, back
when we still had Sadie Haw-
kins dances, hand-battered fried
chicken, out-of-town  gospel
quartets, games of horseshoes,
and homemade ice cream.

You can'’t just sit around and
constantly reminisce about dirt
roads, cars with chrome bum-
pers, AM radios, shelling peas,
summer romances, neighbor-
hood fish fries, or the way the
sand dunes once looked, all cov-
ered in sea oats.

So I've decided I'm going to
roll with the times. I am going

to embrace all the changes life
throws at me. No matter how
this little town keeps altering it-
self, I promise myself that I'm
going to be happy about it all

# Musing

and keep living in the present.

And I will do this just as soon
as this highway construction fin-
ishes.

Latitude
Margaritaville Opens

A planned two-story Latitude Bar & Chill restaurant will overlook
amazing views of the Intracoastal Waterway.

Latitude Margaritaville Watersound on Northwest Florida’s
gorgeous Emerald Coast has officially opened for sales. It is the
third location of the incredibly popular, award-winning Lati-
tude Margaritaville communities for those 35 and better who
are growing older...but not up. Planned to be the largest to
date of the laid-back lifestyle communities, the initial phase of
Latitude Margaritaville Watersound is anticipated to include

approximately 3,500 homes.

In May, more than 1,000 people, and special guest Jimmy
Buffett, participated in a streamed virtual drawing event for the
first release of homesites. Those who didn’t get a chance to
purchase a home in the first phase will be notified of the next
homesite release, tentatively slated for this summer.

For more information on Latitude Margaritaville and to sign
up to receive regular development updates, visit www. Latitude-
Margaritaville.com. Follow Latitude Margaritaville on Face-
book at www.facebook.com/LatitudeMargaritaville and on

Twitter at @LatitudeMyville.
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Pastor Jerr WADE, THE Rock
or Panama Crry BeacH

I think that freedom is ob-
jective and most of us have our
own definition of what that is,
what it’s used for, and what we
should do with it. For example,
although we live in a free coun-

What Does It Mean to Be Free"

try, a person who is incarcerat-
ed probably doesn’t feel very
“free.” I've had people tell me
before that they feel that having
to get up and go to work is a
form of modern-day servitude -
even though they have freedom,
while they are at their job, it
seems like freedom doesn’t exist.
They are told when to be there,
when to leave, and what to do
while they are there. I'm not
saying I agree with their sum-
mation of work, I'm just saying
that freedom looks different to
different people.

An animal in the zoo is free
to roam around within the con-
fines of its enclosure. But is it
truly free?

- I 1 L] . ;. B .-‘ .. E .'.- .‘.‘- : : h .
Food with a Digtinet Southern Accent
Our family opened Thomas’ Donuts on the west end of Panama City Beach in 1971
and we have been serving old friends and making new ones ever since.

FRIENDLY SERVICE ¢ QUALITY FOOD
17554 Front Beach Rd., PCB | (850) 234-1942 | mikescafeandoysterbar.com

I am so thankful that I live in
this great free country, the Unit-
ed States of America. But even
under the banner of freedom,
there are laws. Even though I
am free, I cannot just go and do
whatever I want. Try driving as
fast as you please down Iront
Beach Road and see what hap-
pens. Your abuse of the free-
dom that you have to drive will
land you a hefty fine.

The Apostle Paul knew quite
a bit about freedom. He spent
a great portion of his ministry
incarcerated for the sake of the
Gospel of Christ. As a matter
of fact, many of his letters to
the early churches were writ-
ten behind bars. His use of his

H

freedom cost him his freedom at
times.

So how are we to use ours?
Not just our freedom in our own
country, but most importantly
the freedom that Christ brings
us by way of the cross? For all
who call on the name of Jesus
for salvation have been saved
and set free. It’s a global free-
dom for all of mankind despite
where you may live geographi-
cally. How are we to use that?

In one of Paul’s letters, he
wrote to the churches in Gala-
tia. He had these Holy Spirit
inspired words to write in Gala-
tians 5:13:

“You, my brothers and sis-

ters, were called to be free. But
do not use your freedom to in-
dulge the flesh, rather serve one
another humbly in love.”

We see the misuse of free-
dom all the time. Biblically we
are told not just how to be free,
but what to do with that free-
dom. Is your freedom about
self-indulgence?  Or is your
freedom being used as intended
by Christ which is to serve one
another with a humble heart
out of love? Our freedom calls
us into a life of servanthood to
be used to glorify God.

Let us think on this today and
find ways to honor Christ with
the very freedom He gives us.

Review:
All | Really Need to Know
| Learned in Kindergarten,
by Robert Fulghum

REVIEWED BY JACK SMITH

The first time I met Rob-
ert Fulghum was in Roanoke,
Virginia. During the spring of
1990, T was a board member
of The Mill Mountain The-
ater, and we were preparing to
premiere the musical based on
the book, “All I Really Need to
Know I Learned in Kindergar-
ten.” We were thrilled to host
this stage adaptation written by
Robert and one of our direc-
tors. Originally penned in 1986,
the book is still fresh today and
I think it will stand the test of
time. Its premise is simple: the
basic tenets that we learned in
kindergarten still serve us well
today as adults. In the polarized
world we live in today, Mr. Ful-
ghum offers a simple road map
to treating each other with dig-
nity and respect.

1. Share everything.

2. Play fair.

3. Do not hit people.

4. Put things back where you
found them.

5. Clean up your own mess.

6. Do not take things that are
not yours.

7 Say you’re sorry when you
hurt somebody.

8. Wash your hands before
you eat.

9. Flush.

10. Warm cookies and cold
milk are good for you.

11. Live a balanced life.

12. Take a nap every after-
noon.

13. Be aware of wonder.

14. When you go out into the
world, watch out for traffic, hold
hands and stick together.

On the other hand, if you
don’t believe in these tenets, |

will be happy to cancel you (just
kidding).
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The Hope Diamond: Cursed or Coincidence?

By Tracy MILLER, OWNER,
TraCY’S FINE JEWELRY

I thought I would share with
you an interesting story regard-
ing one the most exquisite, and
cursed, pieces of jewelry in the
world, the Hope Diamond.

Most jewelry comes with
happy stories of anniversaries
and birthdays. Some pieces that
are inherited often come with
tall tails. Throughout history
many of the royal collections
have been tied to some rather
legendary tails of thievery and
horrible curses.

However, the Hope Diamond
is by far the most famous of all
the cursed pieces of jewelry in
the world. The diamond can be
traced back to the 17th century
where it was mined in Golcon-
da, India, weighing 112.0 car-
ats. It was purchased by a gem
merchant named Jean Baptiste
Tavernier, who in turn sold the
diamond to King Louis XIV of
France in 1668.

Louis XIV had the diamond
recut to enhance its beauty to a
67 1/8ctw, and reset. He then
officially renamed it “The Blue
Diamond of the Crown’ and

would often wear it on a
long ribbon around his
neck.

In 1749 when Louis
XIV’s  Great-Grandson,
Louis XV was King, he
ordered the crown jeweler
to make a decoration for
the Order of the Golden
Fleece using the diamond
and the Cote de Bretagne,
a large red stone thought to
be a ruby, but later found to be a
red spinel.

During the Reign of Terror
in 1791 the crown jewels were
taken from Louis XVI and his
Queen, Marie Antoinette, who
were both later beheaded as they
tried to flee Irance. That same
year the crown jewels were stolen
when the Irench National Trea-
sury “The Garde Meuble’ was
looted. Even though many of the
jewels were recovered, the Hope
Diamond was not. The diamond
disappeared for some time but it
eventually ended up in the hands
of King George IV of England.
It was sold after his death in 1830,
to settle his enormous debts.

By 1839 the Hope Diamond
was 1n the possession of Henry

Philip Hope, one of the heirs
of a banking firm Hope & Co.
Hope was a collector of gems
and fine art and had acquired
the blue diamond, which would
forever more carry his family’s
name, for his private collection.

Henry never married, so
when he died in 1839 his estate
was left to his three nephews.
The Hope Diamond went to
Henry’s oldest nephew, Henry
Thomas Hope. When Henry
Thomas died the diamond went
to his widow and later to her
oldest Grandson, Lord Francis
Hope, who shared his grand-
mother’s life estate with his sib-
lings.

Trancis was a gambler and
came into an enormous amount

of debt. In 1898 he asked
permission from the courts
to sell the Hope Diamond
to relieve his debt, but was
denied. He again appealed
in 1899 and was again de-
nied. Finally in 1901 his
request was granted by the
House of Lords and Fran-
cis Hope was able to sell
the diamond.

Simon  Frankel, an
American jeweler purchased
the Hope Diamond that same
year and brought the diamond
into the United States, where
it changed hands several times
over those next few years. A sul-
tan, an actress, a Russian count,
and Pierre Cartier all owned the
diamond at one time.

In 1910 Cartier sold the dia-
mond to Evalyn Walsh McLean,
an heiress and socialite who had
heard of the diamond’s curse but
elected not to believe in its nega-
tive history. Instead it was stated
that “‘unlucky objects were lucky
for her’ The diamond was re-
mounted onto a new setting and
Mclean became very attached to
the diamond. However, in the
years following her acquisition

of the stone, her son died in a
car accident, her daughter died
of an overdose and her husband
ended up in a sanitarium from
brain atrophy from alcoholism.
Evalyn herself died of pneumo-
nia in 1947 and once again the
diamond was sold, along with
the family’s bankrupt newspa-
per, the Washington Post.

The diamond was then pur-
chased by Harry Winston, who
donated the cursed diamond
to the Smithsonian National
Museum of Natural history in
Washington D.C. in 1958. It is
rumored that the diamond was
hand delivered to the Smith-
sonian by Registered Mail in
a paper box. Harry Winston
having paid $2.44 in postage
and $155 in insurance for the
delivery. The legend continues,
that the mail man who delivered
the parcel had his leg crushed in
an automobile accident shortly
thereafter.

The diamond still resides at
the Smithsonian, and has been
on display ever since. The Hope
Diamond is currently valued at
approximately $350 million dol-
lars.

Get Your Sparklers Here!

www.tracysfinejewelry.com

2621 E. 15™ Street
Pgnama City, FL 32405 ¢ 850-747-8811
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Design and Culture: Made in the U.S.A.

July is here! Red, white, and
blue décor can be found in al-
most every store, the smell of
grilled food and long beach days
are in the air. We thought in cel-
ebration of July 2021 we would
give a little insight on interior
products that are made right
here in the U.S.A.

If you are looking for furni-
ture and home accessories made
in the U.S.A., 13 Hub Lane has
all you need. They have a wide
array of furniture and accesso-
ries from Sherrill, Norwalk, and
Four Seasons just to name a few.
Sherrill Furniture, available
at 13 Hub Lane, is a fine exam-
ple of American hand craftman-
ship. Fabrics, finishes, trims, and
all parts of their furniture are
made in Hickory, North Caro-
lina, and their fabrics are stun-
ning. You can visit 13 Hub Lane
and their designers will guide
you in finding furniture made
right here in the U.S.A. Kim and
her team of designers offer free
design services, and you can visit
either one of their locations here
in Panama City Beach.

Many of you may be fa-
miliar with the name Daltile.
They are the country’s leading
manufacturer of tile. Daltile
also has a beautiful quartz line,
One Quartz Surfaces, that sings

“made in the USA” with col-
ors such as Freedom Calacat-
ta, Washington, Independence
Calacatta, and Liberty Gold.
Their quartz comes from a plant
in Dickson, TN. If you are look-

PANAMA CITY BEACH
8350.532.6000

PIER PARK
850.708.3048

Independence Calacatta Quartz

ing for countertops that are light
with some veins you can check
out their National Marble Amer-
ican Reserve collection. If rath-
er you are looking for a quartz
that is a little bit softer in pattern

you can check out their Historic
American Reserve Collection.
To find out more information
on this quartz line, stop by the
Granite Plus showroom to see
samples or visit Daltile.com.

RANITEPEUS

“WEWILL, WEWILL, ROCK YOU
COUNTERTOPS - CABINETS - FLOORING
850-236-6363

Granarna Blue

Viatera Quartz is a line that
1s manufactured in North Geor-
gia. Viatera offers some unique
quartz colors and finishes. Their
newest colors, Calacatta Sol and
Calacatta Plata, are beautiful
and what our clients have been
looking for, a soft white quartz
with veins of warm hues: abso-
lutely alluring,

Cambria Quartz is another
option if looking for countertops
that are made in the USA. Cam-
bria is an American Company
that is family owned and oper-
ated. Their innovative quartz
comes from Minnesota, and they
offer a wide range of unique col-
ors that are perfect for our beach
life.

Daltile, Viatera and Cambria
have exceptional durability, are
of high quality, and do sustain-
ability testing in their plants.
They are innovative not only in
patterns but also in manufactur-
ing processes and they all offer
a warranty on their products.
If you have any questions about
purchasing countertops or cabi-
netry made in the USA, you can
stop by the Granite Plus Show-
room at 17801 Ashley Dr., Pan-
ama City Beach and our project
managers will be happy to assist
you. We do free estimates and
are open Monday — Saturday.
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Upgrading Your Flooring
Upgrades Your Biggest Investment

By DEANNA MICHALOWSKI

Summertime. It’s a time
where life is easy, families gather
together, kids are home for the
summer and the smells from
the backyard BBQ) make our
mouths water. Here at Ilooring
Depot, this i1s our favorite time
of year because there is no bet-
ter time to enjoy your largest in-
vestment... your home!

Re-investing just a small
amount of money each year
back into your home will not
only maintain your investment
but will most likely enhance it.
Look at today’s market. Housing
inventory is low, prices are great
and interest rates are low. In
other words, the real estate mar-
ket is hot and that means homes
are in high demand. Whether
you are in the market to sell now
or in the future, or just make
your house your dream forever
home, your floors will be one
of the first things that people
notice when they walk through
the door.

Whether your tastes run to

Luxury vinyl plank (LVP), car-
pet, tile, or hardwood, the first
thing to think about is how you
are going to live on your floors.
Do you have small kids and
need an easy clean-up? Do you
have pets and need durabili-
ty? Do you prefer the softness
of carpet under your feet? You
could have a variety of needs.
But the great news is, no matter
the needs, you don’t have to sac-
rifice beauty and durability with
any of our products. One of our
experienced associates can help
you pick a product that meets all
of your needs at a price that fits
your budget.

After you have selected that
perfect product, you need to
decide whether to hire a profes-
sional or do it yourself. There
are many factors to consider
when making this important
decision. The biggest decision
1s not just about saving money.
You must be realistic about your
skill level in flooring installation.
A dollar saved can potentially
mean more money spent if the

installation isn’t done correctly.
Installing vinyl plank (LVP),
carpet, tile or hardwood is a lot
of work. Once the old flooring
i1s removed are you prepared
for the unknown...what lies
beneath? Are you prepared for
an unleveled concrete slab, re-
placing the subflooring or joist?
Do you have the necessary tools
required for the project? If any
of these potential issues worry
you, then it is recommended
that you leave the installation to
professionals. Contractors have
the right tools and years of skill

and experience needed to
make the installation process
smooth.

In addition, hiring a pro-
fessional through Flooring
Depot gives you peace of
mind knowing your installa-
tion 1s covered under a one-
year warranty. If any issues
arise, just give us a call and
we will take care of it for
you. If you choose to tackle
installing your floors yourself,
Coastal Flooring Supplies
has you covered as your one-
stop shop for all your flooring
supply needs.

Flooring is a long-term
investment, and we can help.
Flooring Depot of Panama
City has the largest in-stock
selection and showroom in
Bay County. You upgrade
your phones, computers,
televisions, and cars. Isn’t it
time to upgrade your floors?
If you are ready, give our
professionals at Flooring De-
pot of Panama City a call at
(850) 785-2216.

@ Lifestyle

Are you a New
Bay County
Resident?

Let Us Help You
Make the Most of
Your Tax Office Visit

Over this past year, we’ve
experienced a greater number
of out-of-state residents choos-
ing to call Bay County home.
If you have recently moved to
Bay County from a different
area of the country, we want
to welcome you to our beauti-
ful county and offer assistance
as you transition to becoming a
Florida resident. Here are some
things you need to know before
visiting our office to obtain your
Florida Driver License/Identifi-
cation Card or registering your
vehicles.

Make sure you have the re-
quired documents to complete
your transactions.

To register your out-of-
state vehicles in Florida,
please bring the following:

* Out-of-State Title and Reg-
istration. If the vehicle has a lien

Continued on next page
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Know Your Local Pro: MK Weber Engineering

Nearly three years after Hur-
ricane Michael devastated the
Panhandle, fallen trees, tarped
roofs, and damaged homes
are still a reality for many Bay
County residents. MK Weber
Structural Engineering, a locally
owned and operated company,
made its mark on the communi-
ty after the storm event by being
the go-to engineering firm for
residential structural inspections
and reports for hurricane-dam-
aged homes and businesses.
MK Weber continues to receive
requests for damage evaluations
on residential houses that insur-
ance companies have yet to set-
tle with homeowners. But before
Hurricane Michael, MK Weber
got its start by mostly providing
residential drafting services for
Bay and surrounding counties;
and they want these communi-
ties to know that they are still
actively drawing.

Originally from Michigan,
Michael Weber, owner and se-
nior engineer, earned an Associ-
ate’s Degree in Art in Architec-
tural Design and ACAD before
earning his Bachelor’s Degree in
Civil Engineer with a focus on
Construction Management &

Structural De-
sign. In 2014,
he opened MK
Weber  Engi-
neering in an
effort to provide
structural  en-
gineering  and
drafting services
to the rapidly
growing com-
munity.  Seven
years later, MK
Weber employs
two full-time licensed profes-
sional engineers, one full-time
structural engineer, three full-
time senior draftsmen, four full-
time draftsmen, one part-time
project manager, and an office
manager. The company has
performed over one thousand
structural inspections and has
designed and engineered over
three thousand structures, all
while developing an excellent
working relationship with local
city and building officials.

MK Weber’s draftsmen have
a passion for seeing a client’s
concepts take form and come to
life, while the engineers ensure
that the structures are designed
practically without compromis-

~ -
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ing the client’s aesthetic desires.
With 3D rendering services
available, future homeowners
have the ability to see their fi-
nal design with detailing down
to the landscape and shadowing
as the sun sets and rises over the
home. Whetherit’s a small porch
addition, a residential house, or
a commercial building, the MK
Weber team takes care to work
with the client every step of the
way, ensuring a final product is
something that not only the cli-
ent is proud of, but that the firm
is proud of as well.

Because of the communi-
ty’s continued and unequivocal
support, MK Weber is set to
open a new location in Bald-

1
B
win County, Alabama; a rapidly
growing area just one hour shy
of Pensacola that has seen res-
idential construction triple in
the last year. Expansion of its
structural and design services
means lending a hand to more
areas in need of construction
plans and structural inspections,
including neighboring counties
such as Mobile, Escambia, Oka-
loosa, Santa Rosa, and Jackson
County, Mississippi. In addition
to its new office location, MK
Weber is also licensed to per-
form engineering work in Loui-
siana, Georgia, North Carolina,
South Carolina, South Dakota,
Virginia, Tennessee, Kentucky,
Wyoming, Minnesota, and Del-

aware. They are Better Business
Bureau accredited, Chamber
of Commerce members, and
members of BBIA. Visit www.

mkweber.com for more infor-
mation about the services MK
Weber provides and to receive
a quote for house plans or com-
mercial building,

NEW RESIDENT

continued from previous page

on it, please have your lienhold-
er information available (Name,
Address, Phone Number, Fax
Number) as we will have to send
a request to the lienholder be-
fore we can title and register the
vehicle in Florida.

* All vehicle owners on title
should be present with pho-
to identification. If one of the
owners cannot be present, a
Power of Attorney should be

completed for that individual.

* Proof of Florida Insurance
on the vehicle

* Bring the vehicle with you.
A VIN inspection will need to
be done at our office.

* Driver License/ ID Card:
Florida is a Real ID State, which
requires to provide specific doc-
uments to prove their identity
when applying for a driver li-
cense or identification card.

* State Certified Birth Certifi-
cate or Valid U.S. Passport

* Two pieces of mail with

your current name and current
address

* Social Security Card or
number

* If your name has changed
since birth, please bring proof
of every legal name change
document (certified marriage
license, court order, etc.).

Maximize Your Time,
Schedule An Appointment

A New Resident Appoint-
ment can be set up at BayTax-
Collector.com. Scheduling an
appointment provides us the

ability to take care of driver li-
censes and vehicle registrations
for new residents in one visit.

New Resident transactions
are a bit lengthier than a stan-
dard driver license renewal or
vehicle registration renewal,
please be patient with our team.
Our goal is to get you served in a
timely manner and to minimize
your visits to our office.

Did You Purchase Prop-
erty? File for Homestead.

If you have purchased prop-
erty in Florida and will be claim-

ing it as your homestead, don’t
forget to apply for homestead
exemption with the Property
Appraiser’s Office. The dead-
line to qualify for homestead
exemption for 2021 property
taxes has already passed, but
you can apply for 2022. You can
learn more about Homestead
Exemption at www.baypa.net or
contact the Property Appraiser’s
Beach Office at (850) 248-8470.

More information can be
found online at BayTaxCollec-
tor.com

UPS® Shipping — Freight Services — Packing Services
Digital Printing & Scanning — Wide Format Printing &
Laminating —Blueprint Copying & Printing
Mailbox Services — Notary Services — Much More!

Conveniently located at the Crossings at Inlet Beach
13123E Emerald Coast Parkway « Inlet Beach, FL 32461

Tel: (850) 502-4120 ¢ Fax: (850) 502-4119
store6613@theupsstore.com

Locally Owned & Operated
Open Mon.-Fri. 8 a.m. to 6:30 p.m., Sat. 9 a.m. to 3 p.m., Closed Sun.
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ADVERTISING AGENCY

SO SIT BACK AND RELAX,
WE GOT THIS

Destin Marketing Groups very own proprietary OMAP
(Opfimum Marketing and Advertising Plan)

Designed to grow your business with your budget in
mind. Our goal is to become a valuable asset to your
business growth and as we grow yours, you'll want to
grow your plans with us. It's a results driven strategy
with all our work having a 100% satisfaction
guarantee, you won't find this with other agencies.
Some of thew services we offer:

© WEBSITE DEVELOPMENT © CONTEST WINNING

* PHONE APPS * EMAIL MARKETING

* GRAPHIC DESIGN * TEXT MARKETING

* LOGO’S » CUSTOM SIGNS

» GEO FENCING * FULL SERVICE PRINTING
* AD BUYS  LEAD GENERATION
 EVENT PLANNING * E-COMMERCE SOLUTIONS
* SEARCH ENGINE OPTIMIZATION (SEO)

* REPUTATION MANAGEMENT (REVIEWS)

e SOCIAL MEDIA MANAGEMENT (SMM)

> www.CallDMG.com  { (850) 708-9958
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By MAURICE STOUSE, FINANCIAL
ADVISOR AND BRANCH MANAGER

While the economy rebounds
and fears of inflation abound, we
continue to watch those indica-
tors we believe will help us and
our clients make well informed
decisions as to the direction and
allocation of their investments.
We do not try to predict markets,
but rather strive to be ready vs.
trying to be right. With that in
mind here are some key data that
we track daily as we monitor and
help our clients manage their
portfolios:

Earnings: These are some
of the strongest carnings U.S.
companies have seen in almost
40 years. To put that in contrast,
in 2019 the earnings of the S&P
500 was $162. In 2020, during
the middle of the pandemic, that
shrank to $142. Look at 2021:
Current run rates are $200. Fi-
delity Investments, in a recent

Key Numbers We Are Watching

investment professional webinar
shared those S&P earnings for
2021 might even hit $225.

Stock prices are mostly based
upon earnings. This might help
explain the return of the market
year to date and over the past
year.

Free Cash Flow: That is
money that a company has left
after paying its bills, debts, its
dividends, and other things. Iree
Cash Flow for many sectors (En-
ergy in particular) is reaching sig-
nificant highs.

Market Corrections:
Corrections occur in the stock
market, the bond market, the
real estate market, and the com-
modity markets. We are aware
and want our clients to be re-
minded that this can always be
a possibility. One such risk is on
the rise: Should the Fed wish to
start tightening by decreasing its
monthly asset purchases of over
$120 billion dollars. That 1s what
has been called tapering and, in
the past, the markets have expe-
rienced the so called “taper tan-
trum” where most asset classes
experienced a sell off when the
Fed makes shifts like this.

Inflation: Like many ad-
visors, we watch these number
closely. We have some specifics to

The First
Wealth Management

Located at, The First, Private Banking

& Y

|

o

Y.
S

Maurice Stouse
Financial Advisor

insurance, the FDIC or any other government age

broker

RAYMOND JAMES®

Your usual?

Familiarity bias means sticking with what you know — but there may be a lot that you don’t.
Familiarity might be playing a role in some of your decisions.

Think Before You Act

To help you keep familiarity from overly influencing your financial plan:
¢ Don’t confuse awareness with understanding or expertise. Rely on objective research.
 Take the time to consider your motivations for selecting certain investments or strategies.
¢ Don’t rule out an investment or financial strategy because it’s foreign to you.

Call us to schedule a meeting anytime to receive the objective insight you need to make
important decisions surrounding your wealth.

The First Wealth Management
A Division of The First Bank, NA

2000 Ninety Eight Palms Blvd.
Destin, FL 32541
850.654.8122

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and are not insured by bank
¥, are not deposits or obligations of the bank, are not guarar
bank, and are subject to risks, including the possible loss of principal. Investment advisory services offered thr

James Financial Services Advisors, Inc. The First Wealth Management and The First Bank, NA are not regi:
dealers and are independent of Raymond James Financial Services

Amy Parrish
Financial Advisor

d by the
Raymond
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share with you beyond the stated
CPI and PPI numbers. CPI, the
Consumer Price Index, was re-
ported this past Thursday for the
month of May. It showed the year
over year inflation rate at 5%.
PPI (the Producers Price Index)
was reported this past week and
came in at 6.60% - May 2020 to
May 2021. Both numbers show
inflation potentially running at
twice of what is known as “The
Expected Inflation Rate.” That
rate is the rate at which most
institutional investors expect as
the actual long-term rate of in-
flation. That number is available
daily. However, it needs to be
computed by looking at two fac-
tors: a) the U.S. Treasury 10-year
note yield and b) the U.S. Trea-
sury 10-Year Inflation Protected
Notes Spread. The difference be-
tween the two is the expected in-
flation rate. That is the result of
the pricing that the market puts
on those Treasuries based upon
what they think the inflation fig-
ure really is.

Note: The Federal Reserve
more closely watches the move-
ment in an index called the Per-
sonal Consumption Expendi-
tures (PCE) index according to
Fidelity Institutional, in its June
2021 report on Fixed Income.
The PCE is published by the U.S.
Department of Commerce. That
next reading will be June 25. For
now, that number is 3.1% for
April which increased substan-
tially from March when it stood
at 1.9%.

At this writing, the 10-year
US. Treasury was yielding
1.45% and the U.S. Treasury 10-
Year TIP Spread was -.985%.
So, the difference between the
two 18 2.435%. That is the rate
the markets expect the true rate
of inflation to be. That is obvi-
ously off the stated rate of the
CPI and even the PCE. Why
might this be so?

Many economists, investors
and the Iederal Reserve think
the current CPI and perhaps
the PCE are transitory in nature
— the result of the economy re-
bounding from the lows realized
just one year ago in the middle
of the pandemic. They also point
out that the CPI numbers are dis-
torted by just a few things: Used
cars, airline prices, gasoline and
food. Add to that the numerous
gaps in supply as a lot of man-
ufacturing capacity had been re-
duced or shuddered during the
pandemic.

“2.35%. That is the rate
the markets expect the true
rate of inflation to be.”

As a result, the markets have
shrugged off the potentially omi-
nous CPI numbers believing that
the real inflation picture is the ex-
pected rate. The market is signal-
ing that there are not too many
dollars chasing too few goods
which is the classic definition of
inflation. We are in a different
spot from this. We think that
monetary inflation — the growth
of the money supply as having
much greater impact than tem-
porary supply gaps.

There are several things to
consider: 1) The Federal Re-
serve’s balance sheet sits at $7.95
trillion dollars. That is up from
$4.16 trillion dollars at the start
of the pandemic. The balance
sheet was $2.2 trillion dollars in
November of 2008 during the
Great Recession. Just two months
before that it was at $925 billion
dollars. In other words, the Fed’s
balance sheet has almost doubled
in the past year and is up tenfold
since just prior to the Great Re-
cession. The balance sheet is
simply the amount of money the
Federal Reserve has injected into
the financial system by way of
buying bonds on the open mar-
ket When they buy bonds, they
use newly produced U.S. dollars
to buy those, thus increasing the
supply of money. That means a
tremendous amount of liquidity.
It is liquidity that supports and
raises the prices of assets be they
stocks, bonds, real estate, or the
cost of borrowing and so on. 2)
Federal deficit spending. We are
approaching a record deficit of
$4 trillion dollars. The U.S. gov-
ernment has added to supporting
the economy by way of its own
spending on stimulus and oth-
er programs. That means even
more money into the system. 3)
Labor shortages — as the econ-
omy continues to emerge and
grow the number of job openings
has caught up with the number
of unemployed workers yet em-
ployers across the country from
restaurants to construction can-
not hire the labor to meet the in-
crease in demand. 4) According
to Fidelity Institutional, liquid
savings are now at §4 trillion dol-
lars, up substantially. Also, the
U.S. savings rate is over 14.1%
according to Tradingeconomics.
com and it remains high (it was
less than 10% at the start of the

pandemic). You might see that as
a lot of money on the sidelines,
which is waiting to be spent on
dining out, traveling, vacations,
leisure and other things as the
economy reopens.

Liquidity is the opposite of
constrained credit. During the
Great Depression, what brought
about the Great Recession can
in part be blamed on the lack of
liquidity and the lack of credit.
That makes demand go off the
proverbial cliff, prices deflate,
and a recession or depression
ensues. Many market pundits
think once the supply imbalances
are worked through that we will
return to continued deflation.
Their reasoning is not because
of alack of credit or liquidity but
rather due to technology and a
shrinking population. They think
this time 1t 1s different. We do not
agree.

The demand for housing has
been unprecedented. This s
more a result of the liquidity that
is out there versus demand, in our
opinion. If the Fed balance sheet
had not doubled or the deficit
spending not occurring, housing
and other asset prices would not
be supported at current levels.
We think the only thing that will
cause the housing market to cool,
or even slowdown will be the re-
duction in Federal Reserve mon-
etary injections.

So, what are the takeaways for
clients? First, to review strategies
and allocations and look to see if
you have the diversification, you
need or want should you be of
the same belief that monetary
inflation will indeed impact the
expected inflation rate. There
are several strategies to consider
where inflation resilient or in-
flation resistant investment are
concerned. Equity (stock) invest-
ments in Energy, Financials, Ma-
terials, Industrials, Commodities
and Real Estate. Investments into
small and medium sized com-
panies (or funds that invest into
those) is advisable as well. Invest-
ing in emerging and developed
foreign stocks (or funds) for a por-
tion of your allocation as well.

Second, review fixed income
holdings. For those that have
investment grade corporate or
long-term maturities? You may
consider adding short term infla-
tion protected bonds, like TIPS
to your portfolio.

Third, consider the real rate
of return on your investments.

Continued on next page
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New Release of Homes Coming to Sweetbay
from Samuel Taylor Homes

Samuel Taylor Homes and
sales team Berkshire Hathaway
HomeServices Beach Proper-
ties of Florida announced today
a new release of 23 homes to
be constructed in the thriving,
coastal community of Sweet-
Bay in Panama City, Florida.
These new homesites with 10
floor plan options and Samuel
Taylor’s impressive features of-
ferings will be built in the new
Bayview phase of SweetBay.
Bayview was officially opened
in October of 2020 with 235
total planned homesites and has
proven to be in high demand for
new home buyers, selling out of
the initial releases in just a few
short months.

The expansion of Bayview
with new home construction
opportunities makes SweetBay’s
outstanding lifestyle and ame-
nities available to more pro-
spective homebuyers who can
choose from thoughtfully de-
signed floor plans and spacious
homesites. These 23 new homes
to be built will offer a range
of 1,700 to more than 3,000
square feet, one- and two-story
floor plans, and desirable fea-
tures including two-car garages,
stainless steel appliances, gran-
ite countertops, and exception-
al upgrade options. Prices for
these new homes will start in the

high $300,000s and range up to
the $500,000s.

Homeowners at SweetBay
find that the community’s ap-
peal is directly attributed to its
premier location that includes
more than five miles of North
Bay shoreline, the poolside ame-
nities and pedestrian-friendly
lifestyle. Soon, residents will
have the option to walk to shops,
restaurants, and additional
parks. The current expansion of
the Bayview phase includes the
addition of a second communi-
ty pool along with surrounding
amenities and green space.

The professional on-site sales
team with Berkshire Hathaway

HomeServices Beach  Prop-
erties of Florida is partnered
with Samuel Taylor Homes in
offering these new construction
opportunities for sale. Visit the
community Welcome Center at
3204 Heartleaf Avenue E, Pan-
ama City, Florida to learn more.

About Samuel Taylor
Homes

Samuel Taylor Homes 1s one of
Northwest Florida’s premier home-
builders, building quality new homes
in Bay Counly communities such as
SweetBay, Breakfast Point, and more.
Samuel Taylor Homes was established
in Panama City Beach i 2011 by
Mait Brandman and Hunter Collins,

two professionals that have been in
the home building windustry for more
than 40 years collectwely. ‘T heir vision
was two-fold — to build exceptional
new homes with details and amenities
customers want, but without the frus-
trations that oftentimes accompanies
the process. Visit www.samueltaylor-
homes.com to learn more.

About Berkshire Hathaway
HomeServices Beach
Properties of Florida
Berkshire  Hathaway HomeSer-
vices Beach Properties of Florida
s home to more than 200 agents in
eight offices across Northwest Flor-
wda’s beauttful Gulf Coast from St.
George Island to Destin. Consustent-

ly recognized for its market-leading
sales volume, we are proud members
of the Berkshire Elite Circle, a presti-
guous designation given to the Top 50
companies i the Berkshire Hathaway
HomeServices network.

Founded in 2007 and an affiliate
of Berkshire Hathaway HomeServices
since 2016, the brokerage supports
an tmpressive New Homes Division,
exclusively offering new construction
opportunities in KAIYA Beach Resort,
Watersound Origins, Churchill Oaks,
SweetBay, Breakfast Point, River-
Camps at Crooked Creek and more.
Visit: www. BeachPropertiesFFLA.com
Jor additional information.

Berkshire Hathaway HomeSer-
vices Beach Properties of Florida,
which is independently owned and op-
erated, became a member of Berkshire
Hathaway HomeServices brokerage
network, operated by HSF Affiliates
LLC, in 2016.

About Berkshire Hathaway
HomeServices

Berkshire Hathaway HomeSer-
vices, based wn Irvine, CA, is a real
estate brokerage network built for a
new era in residential real estate. The
network, among the few organizations
entrusted to use the world-renowned
Berkshire Hathaway name, brings to
the real estate market a definitive mark
of trust, integrity, stability, and lon-
gevity. Visit www. berkshirehathaway-
hs.com to learn more.

KEY NUMBERS

continued from previous page

That is the return you are get-
ting less a) the expected inflation
rate and b) the nominal (stated)
inflation rate. As an example, if
you have a bond paying 3%, its
real return would be .565% after
the expected rate of inflation or
-2% with the nominal or stated
rate of inflation. The same can
be said for stocks, or growth in-
vestments and real estate. Look
at your return and subtract out
both inflation rates and make any
needed adjustments accordingly.

When managing your invest-
ments and financial affairs we
encourage investors to review
and think about what changes
they need or want and then to
make those over time, not nec-
essarily overnight. At The First
Wealth Management and Ray-
mond James, our focus is on
actively monitoring and over

actively managing our clients’
investments. We appreciate the
old saying that at first you con-
centrate to build wealth and then

you diversify to preserve it.

The First Wealth Management is located at
Farst Florida Bank, a dwision of the Fust, A
National Banking Association, 2000 98 Palms
Blvd, Destin, Fla. 32541 with branch offices in
Niceville, Mary Esther, Miramar Beach, Free-
port and Panama City. Phone 850.654.8124.

Raymond FJames advisors do not offer tax
advice. Please see your tax professionals. Email:
Maurice. stouse@raymondjames.com.  Securi-
ties offered through Raymond [James Financial
Services, Inc. Member FINRA/SIPC, and are
not insured by bank insurance, the FDIC, or
any other government agency, are not deposits or
obligations of the bank, are not guaranteed by
the bank, and are subject to risks, including the
possible loss of principal. Investment Advisory
Services are offered through Raymond fames Fi-
nanctal Services Advisors, Inc.

The Furst Wealth Management Furst Flor-
da Bank, and The Furst, A National Banking
Association are not registered broker/dealers and
are independent of Raymond [James Financial
Services.

Views expressed are the current opinion
of the authos; not necessarily those of RFFS
or Raymond James, and are subject to change

without notice. Information provided is general
in nature and is not a complete statement of all
information necessary_for making an investment
decision and 1s not a recommendation or a solic-
itation to buy or sell any security. Past perfor-
mance s not indicative of future results.
Investing wnvolves risk and you may incur
a profit or loss regardless of strategy selected,
including diersification and asset allocation.
Investors should consult their investment profes-

sional prior to making an investment decision.

Investing within specific sectors, or in small
and mid-size companies, involves unique, addi-
tional risks. Those risks include limited diversi-
fication, regulatory risks, limited lLiguidity, and
lack of operating history.

There is an inverse relationship between
interest rate movements and fixed income prices.
Generally, when interest rates rise, fixed income
prices fall and when interest rates fall, fixed in-

come prices rise.

Tnvestors should carefully consider the in-
vestment objectives, risks, charges, and expenses
of mutual funds before investing. ‘The prospectus
and summary prospectus contains this and other
information about mutual funds. The prospectus
and summary prospectus is available from your
financial advisor and should be read carefully
before investing
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Roofing * Repairs & Maintenance * Roof Coating & Restoration

SANTA ROSA BEACH

850-267-0900 | www.Bel-MacRoofing.com
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124 SEACLUSION DRIVE 23011 FRONT BEACH ROAD - UNIT W-21 1203 BONEFISH DRIVE
Seaclusion Beach | Panama City Beach Ramsgate Harbour Ph 2 | Panama City Beach Bay Point | Panama City Beach
2 Bed | 2/1Bath | 2,053 SF | Listed at $689,900 2 Bed| 2/1Bath | 1,062 SF | Listed at $739,000 4 Bed | 3.5Bath | 4,110 SF | Listed at $1,399,000
Contact Lynne Hand at 850-532-0886 Contact Brenda Holloway 850-814-6302 Contact Cindy Armstrong Karr 850-303-3477

11800 FRONT BEACH ROAD - UNIT 2-701 319 WAHOO ROAD 506 ANEMONE STREET - DUPLEX

Grand Panama Beach Resort | Panama City Beach Bay Point | Panama City Beach Bid A Wee | Panama City Beach
3 Bed | 3Bath | 1,458 SF | Listed at $579,000 3 Bed | 2.5Bath | 2,641SF | Listed at $1,100,000 6 Bed | 6/2 Bath | 4,746 SF | Listed at $1,395,000
Contact Nancy Young 850-258-7141 Contact Craig Duran 850-527-0221 Contact Darlene Couch 404-391-6361

15625 FRONT BEACH ROAD - UNIT 2009 13213 FERNWOOD PLACE 16701 FRONT BEACH ROAD - UNIT 1705
Aqua Condo | Panama City Beach Fernwood Park | Panama City Beach Sterling Breeze | Panama City Beach
3 Bed | 3Bath | 1,569 SF | Listed at $774,900 3 Bed | 2 Bath | 1,385 SF | Listed at $348,000 1Bed | 2 Bath | 914 SF | Listed at $380,000
Contact Lynne Hand at 850-532-0886 Contact Jacob Willenborg 850-867-3301 Contact Mark Oberg 404-406-4887
15750 Panama City Beach Pkwy - Unit 140 BERKSHIRE | Beach Properties
Panama City Beach, FL 32413 HATHAWAY of Florida
850-252-4160 | www.YourPCBHome.com HomeServices

© 2021 BHH Affiliates, LLC. An independently owned and operated franchisee of BHH Affiliates, LLC. Berkshire Hathaway HomeServices and the Berkshire
Hathaway HomeServices symbol are registered service marks of HomeServices of America, Inc.® Equal Housing Opportunity. Information not verified or
guaranteed. If your home is currently listed with a Broker, this is not intended as a solicitation.





